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ABSTRACT
Convention travel has been growing rapidly throughout the world
in recent years and becoming a critical component of the hospitality and
travel industry. Hosting of conventions, especially international
conventions, can be used by host countries as part of a strategic
marketing plan to publicize modern development, traditional culture, and
tourism resources. It also stimulates economic growth in the hosting
country.
The purpose of this study is to analyze the differences between the
expenditures of delegates staying in hotels and delegates not staying in
hotels in each category. It was expected that most of delegates staying
in hotels were foreigners and most of delegates not staying in hotels were
local people.
A questionnaire was developed by using the categories of the 1993
IACVB Convention Income Survey as a base and executed in Taiwan.
The subsequent data allowed the comparison between expenditures of
the delegates staying in hotels and the delegates not staying in hotels.
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Overall, the average spending per delegate was US$ 621.62 in this
sample study. The delegate staying in a hotel spent an average of 6.79
times the amount the delegate not staying in a hotel in this 4 day
meeting.
Recommendations for further studies were suggested. Additional
research would help Taiwan determine the economic impact of the
convention industry on the local economy in the future. Such research
would also serve as a base for the convention industry positioning itself
to receive future government support.
in
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CHAPTER I
INTRODUCTION AND STATEMENT OF STUDY
INTRODUCTION
Convention travel has been growing rapidly throughout the world
in recent years indeed, its importance appears to be steadily
overtaking that of pure tourism. How is it that meetings will overtake
traditional tourism and become more vital to the travel and hospitality
industries as a major economic engine?
Hosting of conventions, especially international conventions, can
be used by host countries as part of a strategic marketing plan to
publicize modern development, traditional culture, and tourism
resources. It also stimulates economic growth in the hosting country. For
instance, according to the 1994 Convention Liaison Council (CLC) study,
the meetings industry contributed US$ 80.7 billion to the U.S. gross
national product (Successful Meetings, 1995). The expenditures,
therefore, by convention attendees had a considerable impact on the
country's economy.
Not only do conventions, meetings, and expositions stimulate
convention related spending such as hotel, food, and beverage
expenditures but also they impact other leisure and retail markets. These
expenditures provide a source of local tax revenues and support a
significant number of local jobs, thereby stimulating economic growth in
the country. Conventions, meetings, and expositions also introduce new
visitors to countries which may often result in return visits to those
countries for business or pleasure travel.
Convention bureaus can calculate the economic impact of
conventions, meetings, and
expositions business in their countries by
clear and statistically valid spending
statistics and confirm that dollars
invested in convention marketing and services have a positive
financial
impact on the country.
According to the 1993 International Association of Convention and
Visitor Bureaus (IACVB) Convention Income Survey which included 73
Bureaus in the United States, the United Kingdom, Canada and
Australia, the average spending per delegate is US$ 638.20 during a 3.48
day stay. The delegates staying in hotels spent an average of US$ 907.00
while the delegates not staying in hotels spent an average of US$ 135.00
during the international, national, and regional events. How much do
convention attendees spend in Republic of China (ROC) on Taiwan
during their meetings? This study surveyed a selected group in Taiwan to
demonstrate the economic impact of convention attendees on the local
economy in Republic of China on Taiwan. The data was divided into two
groups to analyze the differences between the expenditures of the
delegates staying in hotels and the delegates not staying in hotels.
BACKGROUND
The Republic of China (ROC)on Taiwan is situated in the Pacific
Ocean about 160 kilometers (100 miles) from the southeastern coast of
the Chinese mainland. Located about midway between Korea and Japan
to the north and Hong Kong and the Philippines to the south. Taiwan is a
natural gateway for travelers to and within Asia. (FIGURE 1)
Shaped roughly like a tobacco leaf, Taiwan is 394 kilometers (245
miles) long and 144 kilometers (89.5 miles) wide at its broadest point.
(FIGURE 2) In 1995, Taiwan's population exceeds 21 million, which
makes the island one of the world's most densely populated places.
(Travel in Taiwan, 1997)
The Republic of China on Taiwan has undergone an astounding
economic transformation in the past few decades. Once thought of as
simply an active exporter,
the ROC is now recognized as one of the
strongest all-round economic powers in the Asia-Pacific region. (TWTC,
1995) In order to meet the demands of Taiwan's booming economy, the
giant four-in-one Taipei World Trade Center (TWTC) complex is designed
to accommodate the needs of the international business community. The
four facilities in the complex are the Exhibition Hall, Taipei International
Convention Center, International Trade Building, and the luxurious
Grand Hyatt Taipei. The complex is ideal for business meetings,
seminars, conferences, product displays, and international trade fairs; it
also houses permanent government agency service centers,
telecommunications and postal services, and banks.
Exhibition Hall
The TWTC Exhibition Hall has facilities for all types of product
display. Its 163,000 square meters of floor space is divided into two main
sections: a ground floor exhibition showground for short-term trade
shows and special events; and a permanent product display area on the
upper floors.
Convention Center
The Taipei International Convention Center (TICC) offers the most
advanced meeting facilities in Asia. The TICC has nineteen multi-purpose
meeting rooms and a 3,100
seat main plenary hall, with a total capacity
of 6,700. Outstanding technical and service features make this an ideal
site for high-level business talks.
International Trade Building
Also known as the CETRA Tower, this 34-story office building is
one of the most modern structures in Taiwan, housing a full range of
back-up services in trade, transportation, finance and immigration. The
China External Trade Development Council (CETRA) occupies floors 4-7
of the building, providing all services needed by international
businessmen. The top two levels of CETRA Tower are devoted to the
TWTC Club, an exclusive gathering place for the international business
community.
Grand Hyatt Taipei
The hotel's 908 luxurious guest rooms are complemented by nine
worldclass restaurants and lounges. Other highlights include an
entertainment center, business center, fitness center, swimming pool, as
well as banquet facilities and catering services. (TWTC, 1995)
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The hosting of international conventions is particularly important
to the Republic of China on Taiwan. It can help visitors from all over the
world know more about the 'economic
miracle'
that the Taiwanese have
achieved over the past 40 years. Attracting more foreigners to Taiwan
enhances mutual understanding and good will between Taiwan and the
rest of the world,
"
said Chang Tzu-Chyang, Director-General of the ROC
Tourism Bureau.
To meet this demand, Taiwan's convention industry emerged about
12 years ago. "It has been growing rapidly while gradually taking over
pure
tourism,"
said Chang Tzu-Chyang, Director-General of the ROC
Tourism Bureau. The Taiwan Convention Association (TCA) has been a
motivating force in the convention industry in Taiwan since its
establishment in 1991. Bringing together members from the tourism
industry, government sector and private enterprise, the TCA facilitates
coordination of Taiwan's convention industry and explores convention
opportunities and sources. (Taiwan Convention Facility, 1994)
"
Presently, Taiwan's convention industry is facing some important
changes that need to be supported by Taiwan's government for future
11
strategic planning in this industry. However, there is no valid data for
Taiwan to estimate the economic impact of convention delegates on the
local economy and confirm the contribution of the meeting industry to
Taiwan,
"
recognized Jason Yeh, President of the TCA. (APPENDIX A)
Therefore, a study which determined the contribution of
convention attendees would be useful for the Taiwan Convention
Association and the ROC Tourism Bureau in planning and promotion of
Taiwan's convention industry in the future.
PROBLEM STATEMENT
The nature, size, and value of the convention trade differs in each
host country. Therefore, the economic impact of the conventions to each
host area, and the marketing strategy and allocation of funds in each
country are different. With no historical data, decisions on how countries
should allocate these funds can be difficult.
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Although Taiwan's convention industry emerged just 12 years ago,
the Republic of China on Taiwan presents itself as one of Asia's most
dynamic and vibrant nations, establishing itself as one of the most
popular and desirable business destinations in the region. According to
the 1994 Taipei World Trade Center report, every day, more than 3000
businessmen and women from around the world visit the Taipei World
Trade Center (TWTC) which is designed to accommodate the needs of the
convention industry and the international business community.
How much does the meeting industry contribute to Taiwan's
economy? How much do convention attendees spend in Taiwan during
the meetings? Do the foreign attendees contribute more than the local
attendees? In a letter from Mr. Jason Yeh, president of the Taiwan
Convention Association, he said
"
As a member of International
Association of Convention Visitor Bureaus(IACVB), the TCA has received
some research reports from the IACVB and uses the IACVB data as one
of references to generate Taiwan's data. However, the TCA was unable to




The Taiwan Convention Association (TCA) does need reliable and
valid spending statistics to demonstrate the economic impact of the
conventions business and to confirm or reject that dollars invested in
convention marketing and services have a positive financial impact on
the country.
PURPOSE OF THE STUDY
The purpose of this study is to analyze the differences between the
expenditures of delegates staying in hotels and delegates not staying in
hotels in each category. It is expected that most of delegates staying in
hotels were foreigners and most of delegates not staying in hotels were
local people.
Furthermore, this study hopes to create a specific and valuable
formula for the Taiwan Convention Association and the ROC Tourism
Bureau to calculate delegate expenditures and determine the impact of
conventions on Taiwan's economy.
14
SIGNIFICANCE OF THE STUDY
The convention industry is highly important to Taiwan's economy
for both the present and the future. However, this industry is somewhat
new in Taiwan and needs more in-depth research.
"
It is especially
important for Taiwan to host conventions not only to bring in foreign
exchange, but also to make Taiwan better known throughout the world,
enhance the island's international image, and raise the level of Taiwan's
convention-related technology,
"
said Chung-Hwa Tuo, Director of
International Division, ROC Tourism Bureau. (APPENDIX B)
From a political perspective, hosting of international conventions is
particularly important to the Republic of China on Taiwan. However, an
in-depth research in analyzing the expenditures of delegates staying in
hotels included most foreigners and delegates not staying in hotels
included most local people in each expenditure category could help the
TCA and the ROC Tourism Bureau gain insight into each expenditure
category of the
convention delegates, promote more spending in certain
categories and yield more profits from the two groups: delegates staying
in hotels and delegates not staying in hotels.
15
DEFINITIONS OF TERMS
IACVB : International Association of Convention & Visitor Bureaus.
An association which involve both international and domestic
convention & visitor bureaus
Economic Miracle : Taiwan's remarkable and rapid economic growth




ICCA : International Congress and Convention Association
An international association which involve 450 members from
70 countries in the world
HYPOTHESIS
It is expected that delegates staying in hotels have more financial




The scope of this study is to analyze and determine the
contribution of convention delegates staying in hotels and convention
delegates not staying in hotels on local economy in Taiwan. The
categories of the 1993 International Association of Convention and
Visitors Bureaus (IACVB) Convention Income Survey were used as a
basis of this study.
The limitation of this study is the lack of time available to gather
data and the specific criteria critical to Taiwan's convention industry. The
event which matched the criteria and occurred during the period of this
study, December 1,1996 to January 31, 1997, was selected from the
1996-2001 Convention Calendar of the Republic of China on Taiwan as a
part of this study. The results of this study are only applicable for




The hypothesis of the study is that delegates staying in hotels have
more significant impact on Taiwan's economy than delegates not staying
in hotels during their conventions. Should the hypothesis be verified, the
Taiwan Convention Association will be able to identify the type of visitors
who spend the most and the categories where the money is spent.
Further studies should be conducted over a one year period to
obtain more samples and test the data again. Also, the survey should be
expanded to include convention-related expenditures by convention-host
associations, exposition exhibitors and exhibition service contractors.
CHAPTER II
REVIEW OF THE LITERATURE
Topics that were reviewed included : The Growth of Meetings
Industry, International Meetings, Taiwan's Convention Industry,
Economic Impact and Multipliers the Transactions Multiplier, the
Output Multiplier, the Income Multiplier and the Employment Multiplier.
Sources included industry periodicals, journals and text books.
Text book reviews included authors David W. Howell, Richard A.
Hildreth, M. Thea Sinclair, Robert W. Mcintosh & Charles R. Goeldner,
Donald E. Lundberg, Marguerite L. Weirich, Robert Christie Mill &
Alastair M. Morrison, Michael M. Coltman and others.
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THE GROWTH OF MEETINGS INDUSTRY
Until the late 1950s, most meetings were regional in the world.
National meetings were rare because long-distance travel was
impractical. A few airlines offered limited transcontinental services in the
early 1950s, but most long-distance travel was still by rail or by road.
Business executives could rarely afford the time to travel to meetings on
the other side of the country.
Meeting industry began to grow up because of the following four factors.
First, the breakthrough for the meetings business came with
advances in the transportation industry. With the extension of domestic
jet routes, many destinations became accessible for national meetings.
International meetings became possible with the introduction of daily
flights to overseas destinations. In recent years, lower fares resulting
from airline deregulation have acted as further stimulus to the growth of
the meetings business.
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Improvements in ground transportation services have also
contributed to the expansion of the meetings market. State-of-the-art
motorcoaches transport delegates and business people to local meetings
in luxury. Car rental fleets have been expanded to accommodate even the
largest ofmeeting crowds. For the major rental companies, such as Hertz
and Avis, meeting and incentive travel programs account for as much as
10 percent of their total business market. (David W. Howell, 1988)
The second factor in the growth of the meetings market is the
increasing use of automation in the travel industry. Computer
reservations systems have made it possible to coordinate even meetings
of 10,000 or more delegates. (David W. Howell, 1988)
The third factor is the increasing need for education and training
as the world becomes more specialized in its demands upon people.
Workers and managers alike constantly need to upgrade their skills and
knowledge. Meetings, whether conventions or specialized seminars and
workshops, provide a relatively
inexpensive way of providing this
information to a large number at a low per-person cost. For example, if
you need information, you could read a
book or listen to a sound
21
cassette or watch a videocassette, However, if you are an employee of an
organization, the same information could be provided to 40 or more in an
interactive meeting format with one or more experts to answer you
questions. The organization reaps the advantage, similar to volume
buying.
The final factor is that we have become an information rather than
industrialized society. Dr. Marvin Cetron, cited in Meetings &
Conventions, has found that "85% of all information today is transferred
not through college courses or books but via
meetings."
There is a logic
to this. A much-quoted maxim in adult education is that "adults learn
with their
feet."
This is a way of saying that as adults we learn more
effectively if we can use a hands-on approach, asking questions as we go
and relating the materials to our own
peers'
experiences. The common
student reaction among adults in college and business alike is, "Give us
an
example."
A person with experience in the subject can provide
realistic examples on-the-spot that are not available on cassettes or in
books. (Richard A. Hildreth, 1990)
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In the earlier years, the convenience of transportation and the
increasing use of automation caused the growth of meetings. However,
an information society requires more and more specialization from its
people, and meetings provide the interactive communication medium for
transmission and learning of the required information and skill.
INTERNATIONAL MEETINGS
In most developed countries, business travel is the "bread and
butter"
market for the tourism industry for much of the year. This is
certainly the case in the United States, Canada, and the United
Kingdom. A major segment of the business travel market is concerned
with travel for the purpose of attending meetings, conventions,
congresses, trade shows and expositions. For example, over 40 percent of
the business trips taken in the United States are to attend a conference,
convention or trade show. ( Mill & Morrison, 1992 )
The convention market can be segmented geographically into four
parts, namely international, continental, national,
and regional
conventions. International conventions usually involve members and
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non-members from more than two foreign countries, and they take place
in different countries each year. Most of are nongovernmental events.
The groups or associations are generally of the nonprofit variety and
attract persons with common fields of interest. (Mill 85 Morrison, 1992)
To a host country, international conventions are usually
considered as the most profitable part of the convention market. Most
international visitors come from countries with a relatively high standard
of living combined with a high rate of economic growth in which industry
and commerce form the base of the economy. Such countries have a high
rate of urbanization, in which equality of incomes is part of their social
system. The international convention market is primarily composed of
middle-income people who have managerial or professional positions or
work in supervisory and skilled jobs.
There are a few considerations which are unique to international
meetings.
24
First, to maximize foreign exchange earnings, many countries have
placed restrictions on spending. Countries have limited the amount of
their own currency that visitors can both bring in and take out of the
destination in order to ensure that foreign currency is used to pay bills in
the host region. Visitors may be required to pay hotel bills in foreign
currency. Before being allowed into the country, visitors may have to
show that they have enough money for their stay, or they may be
required to enter with a specified amount of foreign currency for each
day of their visit. (Mill & Morrison, 1992)
For example, travelers are required to declare their possession of
foreign currencies when they visit Taiwan. Each outbound traveler is
allowed to take with him/her up to US$ 5,000 worth of foreign
currencies, NT$ 40,000 in cash and 20 coins. Refer to "Taipei Visitor's
Guide"
in APPENDIX C.
Second, the monetary value of various currencies could also reflect
on the decision to hold an international meeting where inflationary
factors or instability of the local currency would make it a problem. For
instance, during 1985 when the Mexican peso was so unstable that its
25
value was changing hourly, there was no way to predict costs of a
meeting in Mexico in advance, and no meeting could be sensibly planned
when a budget could not be at least estimated closely.
However, the currency in Taiwan is stable. Since the US$ is the
most representative standard unit in the world, most of the residents in
Taiwan are familiar with both the New Taiwan Dollar (NT$) and the
American Dollar (US$). Therefore, the stability and flexibility of the
currency in Taiwan will induce visitors to spend more possible
expenditures.
Third, tax laws bearing upon deductibility of expenses of a meeting
abroad need to be seriously considered, whenever the planner is
considering an international meeting. And this consideration must be of
the tax laws of all countries from which attendees might be expected to
originate.
For example, the convention travel business of Canada and Mexico
traditionally generated much of their convention business from the
United States. But this business was seriously hurt in January 1977
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when the U.S. government allowed a U.S. corporation to hold only two
tax-deductible meetings a year outside the United States. This restrictive
measure was a blow to convention organizers and very unpopular with
delegates who looked forward to the possibility of international travel.
Fortunately, the U.S. government relaxed the restrictions in January
1981. Now U.S. corporations and /or residents are permitted to deduct all
legitimate expenses for any convention or meeting taking place in what is
defined as the North American zone, which includes the United States,
Canada, and Mexico. (Coltman, 1989)
Forth, terrorism is a fact of modern life in our world. No planner
would want to schedule an international meeting in a potentially
dangerous world location. Some areas of the Middle Ease, for example,
have proven to be unsafe locations for American tourists. (Weirich, 1992)
However,
"
Taiwan is safe, convenient and hospitable. Visitors find
Taiwan's streets safe and comfortable, even late at night. In addition, you
will discover that the people in Taiwan are friendly and helpful to visitors
from overseas,
"
said Kang-Min Chu, the former president of the Taiwan
Convention Association.
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Exporting goods is one way to earn foreign currency. Another way
that is becoming more and more important to most countries is to attract
foreign tourists. This form of export is often referred to as an invisible
export. (Coltman, 1989) To most countries, hosting international
meetings is very important in economics and politics. Not only can it
bring in foreign exchange, but also it enhances the host country's
standing in the international community. Therefore, host countries need
to be very careful of the above considerations which might impact on the
results of the meetings and the image of host countries.
TAIWAN'S CONVENTION INDUSTRY
"Taiwan's convention industry started in a small way about 12
years ago, when travel agencies such as Zion saw the convention market
potential in the medical field, where Taiwan was one of the world
leaders,"
noted Jason Yeh, president of the Taiwan Convention
Association.
28
In an introduction to the Taiwan Convention Association's guide to
convention facilities on the island, Director-General of the ROC Tourism
Bureau Chang Tzu-Chyang also recognized the significance of convention
travel in publicizing modern development and enhancing the host
country's standing in the international community. As Taiwan's formal
diplomatic ties diminish, the objective is set to acquire more importance.
Taiwan's greatest appeal as a convention destination is not to
political conferences, but to professional and business conventions.
Taiwan's level of sophistication in specialized professions and
industries such as medicine, science and information technology, is very
advanced. Because of this, Taiwan is able to attract top-level conferences
to the
country."
said Chu Kuang-Min, executive director of the Taipei
International Convention Center (TICC), Taiwan. (The China Post, 1996)
The Taiwan Convention Association (TCA) has been a motivating
force in the convention industry in Taiwan since its establishment in
1991. Bringing together members from the
tourism industry, government
sector and private enterprise, the TCA facilitates coordination of Taiwan's
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convention industry and explores convention opportunities and sources.
(Taiwan Convention Facility, 1994)
Now, industry members are active participants in international
bodies such as the International Congress and Convention Association
(ICAA). Through these bodies, industry members gain exposure to
international expertise in the industry. Many industry members use the
training programs organized by these bodies. The TCA also has a strong
commitment to training and raising professional standards. Its other
activities include the production of promotional materials for the
industry, and participation in the international trade exhibitions such as
the annual Europe Intensive Business Travel fair,
"
according to Jason
Yeh, President of the TCA. (China Post, December 1996)
The convention industry is still new in Taiwan.
"
Taiwan's
government supports international conventions by establishing and
supporting the Taiwan
Convention Association, and by assisting
(especially through the provision of administrative and some financial
support) for bidding as well as for actual holding of conventions in
Taiwan,"
said Chung-hwa Tuo, Director of International Division, ROC
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Tourism Bureau. In order to boost and promote Taiwan's convention
industry, more government vision and a commitment to funding support
is needed. (China Post, December 1996)
ECONOMIC IMPACT
The convention, meeting, and exposition business is a critical
component of travel and hospitality industries. When the convention
attendees from outside the area are spending on goods and services
within the destination, the meetings industry acts as an export industry
by bringing in new revenues from external sources. The expenditures of
the convention delegates also increase the general level of economic
activity in host area in numerous ways, directly and indirectly, the two
most visible being new jobs and income.
Taxes collected by government will also increase with the higher
level of economic activity. In the case of international delegates, a host
destination will gain foreign exchange, which will help to improve its
balance of payments in import/export trade. (Chuck Y. Gee, James C.
Makens, Dexter J.L. Choy, 1989)
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According to 1994 Convention Liaison Council (CLC) study, the
meetings industry contributed US$80.7 billion to the American gross
domestic product. That makes it the 22nd largest industry just
behind legal services, electronic equipment, and mining. The meetings
industry's direct spending grew by 9.5 percent from 1991 to 1994.
Industry employment is estimated to have grown 2 percent during that
time frame. Taxes paid out by the industry increased by more than 17
percent in the three-year period. (Successful Meetings, 1995)
In order to measure the actual economic impact of convention
attendees on an area, it first must be recognized that not all
expenditures are received by the host area. For example, payment for air
transportation is usually made at the visitor's point of origin and does
not accrue to the destination. Payments for imported food, beverages,
and retail products, which convention attendees may consume or
purchase during their stay, leave the host area and represent a debit to
the trade account of the area.
32
Direct Effect:
The amount of convention delegate expenditures that remain in an
area provides a source of income to residents and businesses.
Convention delegate expenditures received as income by business such
as hotels, restaurants, car rentals, tour operators, and retail shops
serving tourists have a direct effect on the economy of the area.
(FIGURE 3) The term
"direct"
reflects the fact that the income is received,
or generated, directly and triggers the first round of spending by
businesses to pay for salaries and wages, supplies, equipment, taxes,
and so on. (Chuck Y. Gee, James C. Makens, Dexter J.L. Choy, 1989)
Indirect Effect:
Indirect or secondary effects come about as the moneys paid by
visitors to business, in turn, are used to pay for supplies, wages of
workers, and other items used in producing the products or direct
services purchased by the visitors. The initial amount of visitors
expenditures that remains in the area generates income within the area
typically exceeding the initial amount; that is, $1 of visitor expenditure
can be ultimately worth $2 or more in aggregate economic value. The
33
flow of the visitor or tourist dollars in a local economy is diagrammed in
FIGURE 4.
As an illustration, consider the example of a visitor who spends
$1,000 at the destination. She stays in an international-class hotel,
enjoys gourmet meals, and buys several foreign-made items as
souvenirs. Given this pattern of consumption, it is assumed that 50
percent of the expenditures directly leaves the area in terms of payments
for imports. The amount remaining in the area equals $500.
Part of the $500 would go directly to pay local personnel who
spend their income on products for their personal use. The personal
expenditures of these people, in turn, provide income for other
businesses in the area such as grocery and clothing stores. Another part
of the $500 would go to stockholders of hotels, restaurants, and airlines;
companies that provide materials and services to these businesses; and
other sectors of the economy. The people in this group also would spend
their incomes on products for personal use.
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Through such successive rounds of spending, the initial $500
remaining in an area out of $ 1 ,000 spent by a visitor creates additional
income for many sectors of the economy.
The combination of the direct and indirect effects of an
expenditure pattern determines the impact. In a typical situation, not all
of the income generated in each round of expenditure is represented.
Some portion tends to be saved, and some portion tends to be spent
outside the local economy. The greater the proportion of income spent
locally, the greater will be multiplier.
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FIGURE 3 ECONOMIC IMPACT ON THE COMMUNITY
Source : The 1993 IACVB Convention Income Survey
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Source : The Economic Impact of tourism on an Island Economy: A Case
Study ofVictoria, B. C.
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MULTIPLIERS
The term, multiplier, which comes from macroeconomics, is used
to describe the total effect, that is, both direct and indirect, of an external
source of income introduced into an economy. Initially this effect is
thought of as an income multiplier, as tourist expenditures become
income directly and indirectly to local people. However, there are
additional economic phenomena. Increased spending necessitates more
jobs, which results in an employment multiplier. Because money changes
hands a number of times during a year, there is a transactions multiplier.
The Income Multiplier
It measures the change in income (wages, salaries and profits, etc.)
which occurs throughout the economy as a result of a change in either
the level or distribution of tourist expenditure. The income change may
be measured in terms of either national (regional) income or disposable
income, the latter measurement reflecting the amount of additional
income created which is available for respending or saving. Care must be
exercised when calculating income multipliers, particularly in developing
regions where there is a high proportion of foreign-owned
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establishments, to ensure that the additional income which accrues to
non-national employees is adjusted. This adjustment must take the form
of reducing the income generated to take account of repatriated wages
and profits. Income which is not repatriated should remain in the
analysis so that the multiple effects created by its respending is reflected
in the final multiplier value. ( C. P. Cooper, 1991 )
Lundberg (1976) provides the following equation for calculating the
income multiplier (IM):
IM = ( 1 - VPI ) / ( MPS + MPI )
where
1 = Visitor dollar
VPI = Visitor's propensity to import ( or buy imported goods or
services )
MPS = Marginal propensity to save ( by residents )
MPI = Marginal propensity to import ( by residents )
Most island economies have an income multiplier range between
0.6 and 1.2, while developed economies have a range between 1.7 and
2.0. (Brian Archer, 1997)
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The income multiplier is extremely useful to the meeting planners
and policymakers of an economy. It can demonstrate the economic
impact, by industrial sector, of each element of tourist expenditure. It
can also be used to demonstrate the relative benefits associated with
different types of tourist activity so that appropriate markets are targeted
in order to maximize the economic benefits of tourism. For an example of
how multiplier values can be used to select the most beneficial types of
tourist activity, see Fletcher(1985).
The Employment Multiplier
The employment multiplier demonstrates the change in the number
of full-time equivalent job opportunities (FTEJOs) associated with a
change in either the level or distribution of tourist expenditure. It may be
expressed in terms of either the number of FTEJOs generated by a unit
of tourist expenditure, or as a ratio of the total FTEJOs generated to the
direct FTEJOs caused by an additional unit of tourist expenditure.
The range of the employment multiplier is between 1.13 and 2.63.
(Robert W. Mcintosh & Charles R. Goeldner, 1990) Thus, the country
with the multiplier value of 1.13 would provide other employment
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opportunities for approximately 0.13 persons for each person directly
employed in servicing export demand, and the country with the
multiplier value of 2.63 would provide other employment opportunities
for approximately 1.63 persons for each person directly employed in
servicing export demand.
It is clearly of great importance to the meeting planners and
policymakers to be aware of the employment effects of any likely change
in final demand. This is particularly true in developing countries which
may face an abundance of labor and where the employment effects of
development may be of equal importance to the income effects.
Employment multipliers provide invaluable information for manpower
planning, especially if they are calculated on a sectoral basis. ( C. P.
Cooper, 1991 )
The TransactionsMultiplier
This is also known as the sales multiplier and relates a change in
final demand(i.e. tourist expenditure) to the resulting total change in
business sales which occur throughout the economy. An almost identical
concept is presented in the output multiplier.
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The OutputMultiplier
The output multiplier is the ratio of the change in total productive
output, throughout the entire economy, brought about by the initial
change in tourist expenditure. Given that not all current productive
output is sold within the current timespan, changes in inventory levels
(which may be positive or negative) explain the difference in values
between the output multiplier and the transactions or sales multiplier.
Both the transactions multiplier and the output multiplier provide
the meeting planners and policymarkers with invaluable information
regarding the output requirement, by industrial sector, associated with
any likely change in either the level or distribution of tourist expenditure.
In this way, supply shortfalls or bottlenecks can be predicted. This
information will allow steps to be taken to avert any possible changes
being made in the propensity to import goods or services which would, of
course, result in a reduction of the income and employment generating
effects associated with a given level of tourist expenditure.
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Leakage
The multiplier effect is not completely advantageous, however.
Some money brought into an area by visitors will leave that area, in a
process known as leakage. For example, if a host country has to import
goods from another country, then money will leave the host country to
pay for those goods, which reduces the multiplier effect on the host
country. Nonetheless, local warehouses, trucking companies, and
possibly importers all will be creating local-area jobs to move these
goods, which will help offset the leakage.
Other forms of leakage are:
*
Advertising and promotion expenditures paid to business
outside the host country.
*
Rent paid to absentee landlords.
*
Interest and profit paid to
"outsiders."
* Visitors'
use of credit cards and
travelers'
checks that do no
benefit host country's banks.
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The more solid the economy's base is in a country, the less it will
need to import goods, and the larger its multiplier will be, as the less
leakage there will be. For example, most national multipliers are
relatively large, for, at least in developed nations, their economy is
generally self-sufficient. Less developed nations have a lower multiplier,
as they have to import most of goods that the visitors and residents
demand. (Coltman, 1989)
Understanding the economic impact on import/export balances as
well as the various multipliers, indicates that having people enter a
country as a result of a meeting or trade show is a very important factor
to the local economy. For this reason, accurately measuring, predicting




This research study adapted the 1993 IACVB Convention Income
Survey as a base to develop the questionnaire and was conducted under
the assistance of the Taiwan Convention Association (TCA) in Taiwan.
The documents of this surveys were delivered between Taiwan and U.S.
via faxes and mails. Data was analyzed by Microsoft Excel Software and
showed in tables and graphs.
The methodology presented in this chapter consists of Population
and Sample Size, The Research Instrument, Procedures, Period of Data
Collection and Method ofAnalysis.
45
POPULATION AND SAMPLE SIZE
The population of this study was the
5th Annual Meeting of the
Asian Society for Cardiovascular Surgery (ASCVS) which was held from
January 10 to 13, 1997 in Taipei. This group matched the following
criteria.
A.) International in Nature
Important though the local and national conventions were,
hosting of international conventions could really bring in
foreign exchange and contribute to Taiwan's economy. In an
introduction to the Taiwan Convention Association's guide to
convention facilities on the island, Director-General of the
ROC Tourism Bureau Chang Tzu-Chyang also recognized the
significance of convention travel in publicizing modern
development and enhancing the host country's standing in
the international community. As Taiwan's formal diplomatic
ties diminish, hosting of international conventions can
increase Taiwan's international profile.
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B.) Professional and Business Conventions
Because of the Taiwan- China political situation, Taiwan's
greatest appeal as a convention destination is not to
political conferences, but to professional and business
conventions.
"
Taiwan's level of sophistication in specialized
professions and industries such as medicine, science and
information technology, is very advanced. Because of this,
Taiwan is able to attract top-level conferences to the
country."
said Chu Kuang-Min, executive director of the Taipei
International Convention Center (TICC), Taiwan ( The China
Post, 1996 )
C.) Valued Visitors in terms ofHigh Spending
The convention business is a highly lucrative segment of the
international tourism market as compared to the income made
by regular tourists. For example, In Hong Kong, a convention
delegate spent an average of US$ 450 per day while a regular
tourist spent less than US$ 250 per day. ( 1994 TWTC annual
Report ) The influential big spenders are more lucrative to the
host country. For instant, Rotarians, psychologists, doctors,
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industrial designers and cochlea-implant specialists are
among Taiwan's most valued visitors. ( Alison Osborne,
The China Post, 1996 )
In line with the main theme of this scientific program "An Update
on Cardiovascular Surgery the
5th Annual Meeting of the Asian Society
for Cardiovascular Surgery (ASCVS) was organized and presented by
leading specialists and young surgeons from Asian countries as well as
western countries. There were 275 delegates and 44 exhibitors in
attendance at this convention. Besides serious meetings, symposiums
and workshop, the program also included sightseeing tours of Taipei and
nearby scenic spots, golf, an opening ceremony & welcome reception,
farewell banquet, as well as a visit to the National Palace Museum for the
Chinese opera. ( The agenda is shown in TABLE 1. )
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TABLE 1.






























































The questionnaire for this study was developed by using the
categories of the 1993 International Association of Convention and
Visitor Bureaus (IACVB) convention income survey as a base. The
considerations of using the 1993 IACVB Convention Income Survey as a
base of this study were as following.
First, the IACVB is an association which encompasses both
international and American domestic convention & visitor bureaus. The
1993 IACVB Convention Income Survey included 73 Bureaus in the
United States, the United Kingdom, Canada and Australia.
Second, as a member of IACVB, one of the statistics that Taiwan
Convention Association (TCA) used to generate Taiwan's data was the
IACVB research reports, according to Jason Yeh, the president of the
TCA.
Third, the 1993 IACVB Convention Income Survey was the newest
survey conducted by the IACVB. Details
on how this survey was




The purpose of this study was to analyze the differences between
the expenditures of delegates staying in hotels and delegates not staying
in hotels in each category. Therefore, the attributes of the questionnaire
were selected from relevant categories of convention attendees in the
1993 IACVB Convention Income Survey (TABLE 2)and modified by the





was added to determine the distribution of
the convention delegates by citizenship.
The category of
"Cab"




because the taxi is one of the most convenient transportation means
in Taiwan.
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was used to distinguish the
expenditure differences between the delegates
"









was utilized to calculate the





was used to collect the
amounts of the expenditures by convention attendees and to
determine the economic impact of convention attendees on the local
economy in Taiwan.
The questionnaire of this survey is as shown in APPENDIX E.
52
TABLE 2
List OfAttributes In The 1993 IACVB Convention Income Survey
1. Type of events Medical








Professional 86 Trade Association
Corporate, Club and other
2. Accommodation Staying in Hotel
Not staying in Hotel
3. The Length of the Event
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( Drayage, Auto Rental,
Promotional Items, etc. )
Source : 1993 IACVB Convention Income Survey
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Structure ofQuestions
To be able to estimate the contribution of convention attendees to





question was used to collect data in most of questions. Others were made
under the structure of close-ended questions.
Currency
Both the New Taiwan Dollar (NT$) and the American Dollar (US$)
were used in this survey to collect data. All data was converted to US$.
The considerations for using US$ in this survey were as following.
First of all, the US$ is the most representative standard unit in the
world.
"
For most foreigners, certainly, it is easier to understand amounts
given in US$ than in NT$. It is also easier for foreign visitors to calculate
their expenses in US$, since as an international currency the US$ is
more familiar to
them."
said Chung-Hwa Tuo , director of the
International Division of the Tourism Bureau in the Ministry of
Transportation and Communication, Republic of China (ROC).
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Second, when the government and large industries in Taiwan make
reports in spending trends, it is common to collect data in NT$ and US$
and report results in US$.
"
Because of the convenience it offers in
making comparisons with the figures from other countries, the use of the
US$ in reporting expenditures in Taiwan is done in many cases. This is
especially true in the bidding process, which normally specifies the use of
the US$ for ease of
comparison."
recognized Chung-Hwa Tuo, director of
the International Division in ROC Tourism Bureau.
Third, in a letter from Mr. Jason Yeh, president of the TCA, he said
"''
Taiwan's economy depends greatly upon business trade, requiring that
holds many trade shows for foreign buyers. Therefore, we usually make
price quotations using US$ because this is the most common currency
used by buyers from all parts of the
world."
Languages
The official language in Taiwan is Mandarin Chinese. English is the
second language that people learn at very early age . Generally speaking,
the official language of international events held in Taiwan is English.
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For instance, the official language in the 5th Annual Meeting of the Asian
Society for Cardiovascular Surgery (ASCVS) was English.
For ease of reading by all convention attendees, the questionnaire
of this study was developed in both Chinese and English characters. The
respondents could choose to fill out in either Chinese copy or English
copy. (APPENDIX E AND F)
PROCEDURES
This research study adapted the 1993 IACVB Convention Income
Survey as a base to develop the questionnaire and was conducted under
the assistance of the Taiwan Convention Association (TCA) in Taiwan.
The documents of this survey were sent between Taiwan and the U.S. via
fax and mail. Some of the contacts were also made by telephone. The
5th
Annual Meeting of the Asian Society for Cardiovascular Surgery (ASCVS)
was selected from 1997 Taiwan convention calendar to participate in this
study. All of the attendees in the
5th Annual Meeting of the ASCVS were
surveyed during the meeting from January 10 to January 13, 1997. The
response rate was 84%.
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Step 1. Attribute identification
The first stage of the study involved identification of what
categories Taiwan's convention industry can use to represent the
economic impact of convention delegates on local economy in order to
create a list of attributes. This list was created after a literature review of
the economic impact of tourism on the local economy and used the 1993
IACVB Convention Income Survey as a base.
The list of attributes was also modified by the difference of




was added to determine the distribution of the convention delegates by
citizenship. The category of
"Cab"
was added in the attribute of
Transportation
"
because the taxi is one of the most convenient
transportation means in Taiwan.
The reliability and validity of the 1993
IACVB Convention Income
Survey were confirmed by contacting Deloitte & Touche. Further findings
were stated in Chapter IV.
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Step 2. Develop a Survey Instrument
To be able to measure the contribution of convention of attendees
to the local economy as accurately as possible, a
"Blank"
or open-ended
questions format was used to collect data. Based on the considerations
that the US$ is the most representative standard unit in the world and it
is easier for foreign visitors to calculate their expenses in US$, either NT$
or US$ was allowed in this survey. For ease of reading by all convention
delegates, the questionnaire was developed in both Chinese and English
characters. For ease of conducting this survey in Taiwan, this
questionnaire was endorsed by TCA.
Step 3. Conducting the survey
In order to have the participation and assistance of the TCA, a
letter was sent to the TCA by fax on December 20th, 1996. (APPENDDX G)
The original copy was mailed to the TCA later. A letter from Jason Yeh,
president of the TCA, was received on December 27th, 1996 (APPENDDC
H) and expressed his willingness to cooperate in this survey. For ease of
conducting this survey in Taiwan, the questionnaire was endorsed by the
TCA under the suggestion of president Yeh.
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The sample was selected from 1997 Taiwan Convention Calendar.
The 5th Annual Meeting of the ASCVS was the only event which matched
the criteria and the limitation of the study period. The TCA contacted
this event organizers for permission to survey their convention delegates
during the meeting from January 10 to January 13, 1997.
Instead of mailing the survey, a total of 275 questionnaires were
placed in the
attendees'
registration packets, and the respondents were
required to drop this survey off at the information desk of the Taipei
International Convention Center (TICC) during the meeting. In the
beginning of the meeting, this survey was mentioned by president Yeh. A
staff person was responsible for collecting the surveys.
The questionnaires were mailed to U.S. on January 14, 1997 and
received on January 27, 1997 after the collection of the surveys was
completed. The response rate was 84.00%. It is hoped that the 16.00%
no-response attendees will return the questionnaires after the
convention, but for this study it
will be assumed that they are
represented by the other respondents to the
questionnaire.
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PERIOD OF DATA COLLECTION
The collection of data was completed during the
5th Annual
Meeting of the ASCVS from January 10 to 13, 1997.
METHOD OF ANALYSIS
After the collection of data was completed, Microsoft Excel Software
was used to record the data and generate combination tables and graphs





A total of 231 Surveys were returned out of the 275 that were sent
out within registration packages, which equals a response rate of
84.00%. The average spending per delegate was US$ 621.62. The
delegates staying in hotels spent an average of US$ 665.61 whereas the
delegates not staying in hotels spent an average of US$ 130.74.
The results and findings included several sections: Respondents,
Mode of Transportation, Accommodations, Delegate Expenditures,
Breakdown of Delegate Expenditures by Citizenship, Breakdown of
Delegate Expenditures by Accommodations, Comparison of Daily
Expenditure Between Sample and INRE, and Findings from this Study.
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RESPONDENTS
A total of 231 surveys were returned out of the 275 that were sent
out within registration packages, which equals a response rate of
84.00%. It indicates that collecting data by placing questionnaires in
convention
delegates'
registration packets and asking them to drop the
survey off at a pre-designated location and time would obtain a higher
response rate than a mailing survey which has an average of 75
percentage response rate. (Dillman, 1978)
Of the respondents, 214 delegates were from Asian countries, 11
delegates from U.S. and 6 delegates from Australia. (TABLE 3)
As FIGURE 5 shows, most of the respondents were from Japan, 34.20%,
13.85% were from Singapore, 13.42% were from Taiwan, 8.66% were
from Malaysia, 6.93% were from Indonesia, 5.63% were from Korea, 4.76
were from U.S., 4.33% were from Thailand, 3.90% were from India,
2.60% were from Australia and only 1.73% were from Hong Kong.
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MODE OF TRANSPORTATION
As shown in TABLE 4, 209 delegates traveled to convention by
airplane, 12 delegates by cab, 9 delegates by private vehicle and only one
delegate by train or bus. In this convention, 90.48% of delegates traveled
to Taiwan by airplane. (FIGURE 6) It indicates that traveling to an island
country such as Taiwan, ROC, airplane could be the most popular and
convenient transportation for convention attendees and visitors.
TABLE 3
















CONVENTION ATTENDEES BY CITIZENSHIP















































As shown in TABLE 5, there were 91.77% delegates staying in
hotels and 8.23% delegates not staying in hotels during this 4 day
meeting. All of the foreign visitors stayed in hotels. The 19 delegates not
staying in hotels were
local people, Taiwanese. As would be expected the
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Staying in Hotel









A total amount of US$ 143,594.02 was contributed to Taiwan by
231 delegates of the 5th Annual Meeting of the ASCVS during this 4 day
meeting. The raw data is shown in APPENDIX I. The average spending
per delegate was US$ 621.62. (TABLE 6) As shown in FIGURE 7, most of
the expenditures were from hotel rooms, 53.42%, 12.90% from
sightseeing, 11.00% from retail stores,
5.29% from recreation, 5.14%
from local transport, 4.68% from hotel restaurants,
3.77% from other,
3.09% from other restaurants, 0.57% from sporting events,
0.11% from





Type of Total Average Delegate Average Delegate
Expenditure Expenditure Expenditure Daily Expenditure
Hotel Rooms 76708.05 332.07 83.02
Hotel Restaurants 6715.56 29.07 7.27
Other Restaurants 4,440.30 19.22 4.81
Hospitality Suites 0.00 0.00 0.00
Admission to shows 51.00 0.22 0.06
Recreation 7,589.96 32.86 8.21
Sporting Events 822.00 3.56 0.89
Sightseeing 18,520.33 80.17 20.04
Retail stores 15,792.46 68.37 17.09
Local Transport 7,378.18 31.94 7.99
Auto Rental 0.00 0.00 0.00
Gasoline 163.22 0.71 0.18
Other 5,412.96 23.43 5.86




































No expenditure was made in the categories of Hospitality Suites
and Auto Rental. Referring to the agenda of this convention, (TABLE 1),
there was an opening ceremony 85 welcome reception at the first night,
January 10,1997, and a farewell banquet 85 entertainment at the third
night, January, 12, 1997. The delegates might not have the need of using
hospitality suits since they had gatherings at the first and third nights.
Also, "The cabs and public transportation are very convenient in Taiwan.
Free bus service was provided between hotels and the convention venue
Taipei International Convention Center (TICC) during the convention
period. Transportation also was provided in all the tours and sightseeing.
The delegates might not rent the automobiles by
themselves."
said Jason
Yeh, President of the TCA.
BREAKDOWN OF DELEGATE EXPENDITURES BY
CITIZENSHIP
As shown in TABLE 7, the highest average of expenditure was
evidenced by delegates of Singapore, US$ 725.91, US$ 703.75 by
delegates of Indonesia, US$ 682.47 by delegates of Japan, US$ 643.00
by delegates of Hong Kong, US$
635.25 by delegates of Malaysia, US$
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631.20 by delegates of Thailand, US$ 626.09 by delegates of U.S., US$
619.31 by delegates of Korea, US$ 590.11 by delegates of India, US$
580.67 by delegates ofAustralia, and US$ 318.32 by delegates of Taiwan.
This indicates the delegates from Singapore, Indonesia, and Japan were
the three most valuable delegates and delegates of Taiwan, the host
country, were the least valuable delegates in this convention.
BREAKDOWN OF DELEGATE EXPENDITURES BY
ACCOMMODATIONS
According to the difference of accommodations during the meeting,
delegates staying in hotels were separated from delegates not staying in
hotels. The delegates staying in hotels spent an average of US$ 665.61
whereas the delegates not staying in hotels spent an average of US$
130.74. TABLE 8 showed expenditures for delegates staying in hotels
and delegates not staying in hotels. The delegates staying
in hotels spent
more than the delegates not staying in hotels in most of the categories
which were Hotel Rooms, Hotel Restaurants, Other Restaurant,
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TABLE 8
Delegates Staying in Hotels VS. Delegates Not Staying in Hotels
Type of
Expenditure
Staying in Hotel Not Staying in Hotel
Total Average Total Average
Hotel Rooms 76708.05 361.83 0.00 0.00
Hotel Restaurants 6,211.68 29.30 503.88 26.52
Other Restaurants 4,300.74 20.29 139.56 7.35
HospitalitySuites 0.00 0.00 0.00 0.00
Admission to shows 51.00 0.24 0.00 0.00
Recreation 7,508.16 35.42 81.80 4.31
Sporting Events 822.00 3.88 0.00 0.00
Sightseeing 18,439.98 86.98 80.35 4.23
Retail stores 15,171.31 71.56 621.15 32.69
Local Transport 6,649.14 31.36 729.04 38.37
Auto Rental 0.00 0.00 0.00 0.00
Gasoline 54.52 0.26 108.70 5.72
Other 5,193.40 24.50 219.56 11.56


































































































































































































































Hotel Rooms (TABLE 9 & 10)
Although this convention organizer provided three different room
rates for hotels which were US$ 163 per night for grand Hyatt Hotel, US$
138 per night for Howard Plaza Hotel, and US$ 112 per night for
Magnolia Hotel, convention delegates may too late to get the discount
prices. Some local delegates may reserve cheaper hotels for staying.
Therefore, in this category, the Max is US$ 509.09, the Min is US$
145.45, the Median is US$ 356.00, the Mean is US$ 361.83, and the
Standard Deviation is US$ 56.60.
Hotel Restaurants (TABLE 9 8b 10)
For delegates staying in hotels, the Max in this category is US$
72.72, the Min is US$ 0.00, the Median is US$ 30.00, the Mean is US$
29.30, and the Standard Deviation is US$ 8.98. For delegates
not staying
in hotels, the Max is US$ 33.45, the Min US$ 7.27, the
Median is US$
27.27, the Mean is US$ 26.52, and the
Standard Deviation is US$ 6.37.
The delegates staying in hotels spent
more than the delegates not
staying in hotels in
this category.
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Other Restaurants (TABLE 9 & 10)
In this category, the Max is US$ 40.00, the Min is US$ 4.00, the
Median is US$ 20.00, the Mean is US$ 20.29, and the Standard
Deviation is US$ 6.47 for delegates staying in hotels. For the delegates
not staying in hotels, the Max is US$ 14.54, the Min is US$ 0.00, the
Median is US$ 7.27, the Mean is US$ 7.35, and the Standard Deviation
is US$ 3.47.
In this category, the average spending of delegates staying in hotels
is US$20.29. This is higher than the average spending of delegate not
staying in hotels, US$7.35.
Admission to Shows (TABLE 9 & 10)
For delegates staying in hotels, in the category of Admission to
Shows, the Max is US$ 27.00, the Min is US$ 0.00, the Median is US$
0.00, the Mean is US$ 0.24, and the Standard Deviation is US$ 2.48
while no expenses were made by delegates not staying in hotels.
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Actually, the admission to shows was included in the registration
fee which was US$ 200.00 before October 15, 1996 and US$ 250.00 after
October 15, 1996. Refer to TABLE 11. Convention delegates might have
forgotten that they had paid the admission to shows in the registration
fee and did not put the dollars in this category. Otherwise, it is suggested
that the convention organizers arrange more shows for delegates during




Function at Congress Early Rates
(Before October 15, 1996)
Late /On-site
(After October 15, 1996)
Participant US$ 200 US$ 250
Accompanying Persons US$ 100 US$ 150
The Registration Fee includes:
Attendance in Congress Meetings
Admission to the Exhibition








Source: The Brochure of the
5th Annual Meeting of the ASCVS
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Recreation (TABLE 9 & 10)
For delegates staying in hotels, the Max spend on Recreation is
US$ 221.00, the Min is US$ 0.00, the Median is US$ 35.00, the Mean is
US$ 35.42, and the Standard Deviation is US$ 20.28 in this category.
For delegates not staying in hotels, the Max is US$ 29.81, the Min is US$
0.00, the Median is US$ 0.00, the Mean is US$ 4.31, and the Standard
Deviation is US$ 10.27. This indicates that the delegate staying in hotels
spent an average US$ 31.11 more than the delegate not staying in hotels.
Moreover, local attendees spent less in Recreation during convention
period.
Sporting Events (TABLE 9 8b 10)
For delegates staying in hotels, Sporting Events spending consists
of the Max is US$ 180.00, the Min is US$ 0.00, the Median is US$ 0.00,
the Mean is US$ 3.88, and the Standard Deviation is US$ 24.00 while no
expenses were spent by delegates not staying in hotels in Sporting
Events. From this category, it indicates that convention attendees spent
less in Sporting Events. It is suggested
that the convention organizer
arrange more Sporting Events during meeting and promote Taiwan's
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sport since there are several professional baseball teams and basketball
teams in Taiwan.
Sightseeing (TABLE 9 8b 10)
In this category, the Max is US$ 221.00, the Min is US$ 0.00, the
Median is US$ 69.50, the Mean is US$ 86.98, and the Standard
Deviation is US$ 59.18 for delegates staying in hotels. The Max is US$
27.63, the Min is US$ 0.00, the Median is US$ 0.00, the Mean is US$
4.23, and the Standard Deviation is US$ 10.04 for delegates not staying
in hotels. From this category, it is indicated that local attendees spent an
average US$ 84.75 less than foreign attendee in sightseeing. Therefore, it
could be expected that hosting international conventions will bring more
income in sightseeing than local conventions.
Retail Stores (TABLE 9 8b 10)
In this category, the Max is US$ 150.00, the Min is US$ 0.00, the
Median is US$ 75.00, the Mean is US$ 71.56, and the Standard
Deviation is US$ 26.87 for delegates staying in hotels. For delegates not
staying in hotels, the Max is US$ 65.45,
the Min is US$ 12.72, the
Median is US$ 16.72, the Mean is US$ 32.69, and the Standard
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Deviation is US$ 20.76. It could be concluded that delegates staying in
hotels which most of them were visitors will spend more in purchasing.
Local Transportation (TABLE 9 8b 10)
For delegates staying in hotels, the Max is US$ 170.00, the Min is
US$ 0.00, the Median is US$ 26.00, the Mean is US$ 31.36, and the
Standard Deviation is US$ 26.64 in this category. For delegates not
staying in hotels, the Max is US$ 181.81, the Min is US$ 0.00, the
Median is US$ 32.72, the Mean is US$ 38.37, and the Standard
Deviation is US$ 55.16. An average US$ 38.37 of delegates not staying in
hotels is higher than an average US$ 31.36 of delegates staying in hotels.
Gasoline (TABLE 9 8b 10)
In this category, the Max is US$ 18.18, the Min is US$ 0.00, the
Median is US$ 0.00, the Mean is US$ 0.26, and the Standard Deviation
is US$ 1.90 for delegates staying in hotels. For delegates not staying in
hotels, the Max is US$ 17.09, the Min is US$ 0.00, the Median is US$
0.00, the Mean is US$ 5.72, and the Standard Deviation is US$ 7.18.
The average US$ 5.72 of delegates not staying in hotels is higher than
the average US$ 0.26 of delegates staying in hotels in Gasoline. It could
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be concluded that in Taiwan, foreign attendees, will spend less than local
attendees in Gasoline since most of foreign attendees traveled to Taiwan
by airplane.
Other (TABLE 9 8b 10)
In this category, the Max is US$ 210.00, the Min is US$ 0.00, the
Median is US$ 14.00, the Mean is US$ 24.50, and the Standard
Deviation is US$ 31.04 for delegates staying in hotels. For delegates not
staying in hotels, the Max is US$ 29.09, the Min is US$ 0.00, the Median
is US$ 7.64, the Mean is US$ 11.56, and the Standard deviation is US$
9.11.
Overall, delegates staying in hotels had more financial impact on
Taiwan's economy than delegates not staying in hotels in the
5th Annual
Meeting of the ASCVS. The values of Standard Deviation also indicated
delegates staying in hotels had more variability than delegates not
staying in hotels in most
categories.
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COMPARISON OF DAILY EXPENDITURE BETWEEN
SAMPLE AND INRE
In the 1993 IACVB convention Income Survey, the geographical
scope was defined based on where the event can be held:
International two or more continents
National within a country
Regional two or more states
State - one state
Local counties, districts, or towns, etc.
Then, the data was divided into two groups which
were the
International, National & Regional events (INRE), and the State
85 Local
events for providing more accurate
data.
The Annual Meeting of the ASCVS was an
international event and
was held in different destination each
year. In 1993, the
1st
Meeting was
in Fukuoka, Japan, the
2* in Nagoya, 1994, the
3^ in Yokohama, 1995,
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and the 4th in Seoul, Korea, 1996. The 5th Annual Meeting of the ASCVS
was held in Taiwan, 1997.
The comparison between the data of the 5th Annual Meeting of the
ASCVS and INRE data of the 1993 IACVB Convention Income Survey was
completed. In INRE, there were 89% of delegates staying in hotels and
11% delegates not staying in hotels during events. It was close to the
data of sample which were 91.77% delegates staying in hotels and 8.23%
delegates not staying in hotels.
As shown in TABLE 12, the expenditures of delegates not staying
in hotels were lower than delegates staying in hotels and INRE in all
categories except the category of Local Transportation. An average of
US$ 9.59 spent by delegates not staying in hotels per day was higher
than US$ 7.84 by delegates staying in hotels and US$ 4.37 by INRE in
local transport. In the categories of Hotel Rooms, Hotels Restaurants,
Other Restaurants, Hospitality Suites, Admission to shows, Retail Stores,
Auto Rental and Gasoline, INRE data was higher than data of delegates
staying in hotels. In the
categories of Recreation, Sporting Events,
Sightseeing, Local Transportation, and Other, data of delegates staying in
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hotels was higher than INRE data. From this comparison, it is indicated
that both ASCVS and INRE attendees spent a little in Sporting Events
during events. It could be concluded that Sporting Events will not be a
major revenue producer of income for international events.
The delegate staying in a hotel spent an average of US$ 166.40 per
day while the INRE delegate spent an average of US$ 199.71 per day. The
sample data could be modified by the registration fee. The delegates paid
US$ 200.00 if they registered before October 15, 1996 and US$ 250.00
after October 15, 1996. After adjusted by the registration fee, the average
spending of a delegate is US$200.40, the average of a delegate staying in
a hotel is US$ 216.40, and the average of a delegate not staying in a
hotel is US$ 82.69.
Using the entire sample and comparing it to the total figure of the
INRE, the sample results were higher than the INRE data. This continues
to be true even if we break out the sample population staying in hotels




Type of All Delegates Delegates Delegates
INRE*
Expenditure Staying in Hotel Not staying in Hotel
Hotel Rooms 83.02 90.46 0.00 93.23
Hotel Restaurants 7.27 7.33 6.63 23.54
Other Restaurants 4.81 5.07 1.84 24.76
HospitalitySuites 0.00 0.00 0.00 7.59
Admission to shows 0.06 0.06 0.00 3.70
Recreation 8.21 8.86 1.08 1.60
Sporting Events 0.89 0.97 0.00 0.85
Sightseeing 20.04 21.75 1.06 3.38
Retail stores 17.09 17.89 8.17 23.61
Local Transport 7.99 7.84 9.59 4.37
Auto Rental 0.00 0.00 0.00 5.83
Gasoline 0.18 0.07 1.43 2.28
Other 5.86 6.13 2.89 4.97
Total 155.40 166.40 32.69 199.71
INRE*
: International, National and Regional Events of the 1993 IACVB
Convention Income Survey
FINDINGS FROM THIS STUDY
During data analysis of the survey and further research, two
interesting phenomenons were deduced. The fist concerns the topic of
currency use, while the second is about the methodology used to conduct
the 1993 IACVB Convention Income Survey discovered.
Currency
It is important to point out how most of the foreign attendees used
US$ to express their expenditure, instead of using NT$. To verify the idea
that foreigners commonly use US$ in their expenditure reports, two
letters were sent to Chung-Hwa Tuo, Director of International Division,
ROC Tourism Bureau (APPENDIX J) and Jason Yeh, President of the
TCA. (APPENDIX K) Their views on this matter is as follows.
First, the US$ is the most representative standard unit in the
world.
"
For most foreigners, certainly, it is easier to understand amounts
given in US$ than in NT$. It is also easier for foreign visitors to calculate
their expenses in US$, since as an international currency the US$ is
more familiar to
them."
said Chung-Hwa Tuo , director of the
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International Division of the Tourism Bureau in the Ministry of
Transportation and Communication, Republic of China (ROC).
Second, when the government and large industries in Taiwan make
reports in spending trends, it is common to collect data in NT$ and US$
and report results in US$.
"
Because of the convenience it offers in
making comparisons with the figures from other countries, the use of the
US$ in reporting expenditures in Taiwan is done in many cases. This is
especially true in the bidding process, which normally specifies the use of
the US$ for ease of
comparison."
recognized Chung-Hwa Tuo, Director of
the International Division in ROC Tourism Bureau.
Third, in a letter from Mr. Jason Yeh, President of the TCA, he said
"
Taiwan's economy depends greatly upon business trade, requiring that
holds many trade shows for foreign
buyers. Therefore, we usually make
price quotations using US$ because this is the most common currency
used by buyers from all parts of the
world."
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The 1993 IACVB Convention Income Survey
In order to collect further information of the 1993 IACVB
Convention Income Survey, several calls were made to Deloitte 8s Touche
which was retained by the IACVB to perform the 1993 IACVB Convention
Income Survey during the first stage of this study from December 9 to
December 13, 1996.
Some surprised findings regarding the methodology of the 1993
IACVB Convention Income Survey were discovered during the telephone
interview.
Instead of using a stratified sample method, (APPENDIX D),
"
In
the beginning of the 1993 IACVB Convention Income Survey, a total of
1 58 letters were sent to the member convention bureaus of the IACVB for
participation in this survey, 73 Bureaus, located in the United States,
the United Kingdom, Canada and Australia, replied and expressed their
willingness to participate in this
survey,"
according to the secretary of
Deloitte & Touche during the telephone interview.
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Instead of using a random number program, (APPENDIX D) "The
convention 85 visitor bureaus (CVBs) contacted all the event sponsors for
permission to survey their convention delegates and exhibitors. A total of
approximately 500 events were surveyed. 80-100 delegates were selected
from each event using random sampling
method,"
according to the
secretary of Deloitte & Touche during the telephone interview.
Since it is used as a benchmark for international meetings, the
categories as stated in the 1993 IACVB Convention Income Survey were
used for the sample study. This is no way should be seen as confirming





This study concluded that delegates staying in hotels had more
monetary impact on Taiwan's economy than delegates not staying in
hotels in the 5th Annual Meeting of the ASCVS. The original hypothesis is
accepted.
The average spending per delegate was US$ 621.62 in this
convention. The delegate staying in a hotel spent an average of 6.79
times the amount the delegate not staying in a hotel in this 4 day
meeting.
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The delegates staying in hotels spent much more in the categories
of Hotel Rooms, Hotel Restaurants, Other Restaurants, Admission to
Shows, Recreation, Sporting Events, Sightseeing, Retail Stores and Other
while the delegates not staying in hotels, local attendees, spent more in
these two categories, Local Transport and Gasoline. The delegate staying
in a hotel spent an average of 1.10 times the amount the delegate not
staying in a hotel in Hotel Restaurants, 2.76 times in Other Restaurants,
8.22 times in Recreation, 20.56 times in Sightseeing, 2.19 times in Retail
Stores, and2.12 times in Other, while The delegate not staying in a hotel
spent an average of 1.22 times the amount the delegate staying in a
hotel in Local Transport and 22.00 times in Gasoline. No expenditure
was made in the categories of Hospitality Suites and Auto Rental because
of the unnecessary needs.
Based on the results of this research, the following formula is
created to estimate the economic impact of events which are similar with
the 5th Annual Meeting of the ASCVS in Taiwan. (TABLE 13)
94
TABLE 13
Formula ofEstimating Total Expenditures by Event Delegates







Staying in Hotels A x C ( US$ 166.40 1 x E F
(2) Delegates
Not Staying in Hotels B x D ( US$ 32.69 ) x E G
Total H
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A : Number of Delegates staying in hotels
B : Number of Delegates not staying in hotels
A + B : Total number delegates
C : Average daily expenditures per delegate staying in a hotel
US$ 166.40 from this study
D : Average daily expenditures per delegate not staying in a hotel
US$ 32.69 from this study
E : Length of event in days
F : Direct spending from delegates staying in hotels
F = Ax C x E
G : Direct spending from delegates not staying in hotels
H : Total Expenditures by event delegates
H = F + G
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RECOMMENDATIONS
The following recommendations are suggested from this research.
One-Year Study
Due to the lack of time available to gather data, the 5th Annual
Meeting of the ASCVS was the only sample event which met the criteria
in this study. In order to have statistically valid spending data that can
be used to measure the impact of convention delegate spending on
Taiwan's economy, further study should be conducted over a one-year
period to obtain more samples and to eliminate bias created by
seasonality.
Expansion of the StudyAreas
The importance of the convention industry is growing rapidly in
Taiwan. In order to gain more support from Taiwan's government and
other industries, it would be helpful to have
more comprehensive
economic data from all parts of the convention industry.
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This study could be expanded to include convention related
expenditures made by the host organization on behalf of the members.
Such cost items as exhibitors expenditures and banquet spending would
be included here. Such an expansion would bring the numbers into
closer agreement with the IACVB survey that is presently the industry
standard. (Refer to TABLE 2 in Chapter III, p.52) The estimation and
measurement of the economic impact of convention, meeting and
exposition business on Taiwan's economy will be more accurate after this
research. Also, an in-depth study of the economic impact of convention,
meeting and exposition business on Taiwan's economy in terms of the
multiplier effect could be expanded in a future study.
Promotion
It is recommended that the Taiwan Convention association
and the ROC Tourism Bureau look into each expenditure category of this
study to determine
in what areas delegates are spending their money.
Further, it would be helpful if the
Taiwan Convention Association and
ROC Tourism Bureau would identify the categories where the most and
least delegate spending occurs. This, over time,
would be useful both to
analyze the specific areas in which
delegate spending enhances the
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economy and also to identify those areas which may be in need of further
promotion to increase overall spending.
Since the convention industry is somewhat new in Taiwan and the
literature regarding Taiwan's convention industry is still scarce, more
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Rochester Institute of Technology
Department ofFood, Hotel and
TravelManagement
Fax: (716)475-5099 March 1 1,1997
Dear Miss Huang:
Thank you for your interest in researching Taiwan's convention industry. This
industry is somewhat new in Taiwan and needs in-depth research. In the past years, we
have received some research reports from IACVB, however we were unable to obtain
related information regarding the Taiwan market. Presently, such research information is
urgently needed because we are facing some important changes and we need to be
supported by our government for future strategic planning in this industry.
Therefore, on behalfof the Taiwan Convention Association (TCA),we welcome
the kind of research that you are conducting which will help us to identify the root of
various problems and improve our services overall. Additionally, your research will help
our government understand more comprehensively about the importance to develop a
good international convention plan.
I am also happy to explain why we use US$ in reporting expenditures in Taiwan.
Taiwan's economy depends greatly upon business trade, requiring it to hold many trade
shows for foreign buyers. Therefore, we make price quotations using US$ because this is
the most common currency used by buyers from all parts of the world. Foreign buyers
usually express their appreciation
that our quotations are made in US$ and not NTS. The
US$ usage has no difference from that ofrates quoted at the currency exchange desks at
major hotels in Taiwan.
I want to wish you continued good luck on your graduate school studies and looks










A LETTER FROM CHUNG-HWA TUO,











Rochester Institute of Technology
Fax: (716) 475-5099
Dear Ms. Huang,
Regarding your fax dated Feb. 23, 1997, first, we think that the
convention industry is highly important to Taiwan's economy for
both the present and the future. It is especially important for
us to host conventions not only to bring in foreign exchange, but
also to make Taiwan better known throughout the world, enhance
the island's international image, and raise the level of our
convention-
related technology.
Your research, I think, will be useful in providing more detailed
analysis about our convention industry, and therefore should make
a valuable contribution that we will be able to use as a refer
ence in our planning and promotion of conventions in the future.
Our government supports international conventions by establishing
and supporting the Taiwan Convention Association, and by assise
ing (especially through the provision of administrative and ever.
some financial support) for bidding as well as for the actual
holding of conventions in Taiwan.
Regarding the use of the US$ in reporting expenditures in Taiwan,
this is done, in many cases, because of the convenience it offers
in making comparisons with
the figures from other countries This
is especially true in the bidding process, which normally speci
fies the use of the US$ for ease of comparison. (Please refer to
tne enclosed three documents, one each from the American Society
of Travel Agents, the World Tourism Organization, and Rotary







For most foreigners, certainly, it is easier to understand
amounts given in US$ than in NT$ . The US$, in other words, is a
more representative standard unit to use. It is also easier for
foreign visitors to calculate their expenses in US$, since as an






c.c. Mr. Edward A. Stef fens, MBA, RMP,Assistant Professor
Dr. Richard Marecki, Chairman
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TaipeiVisitor's Guide
Welcome to Taipei
Taipei has made a rapid ascent over the past two decades to become one ofAsia's
most important business centers. The Taipei World Trade Center (TWTC) plays a
vital role in the China External Trade Development Council's (CETRA) aim of
"opening the world to Taiwan and Taiwan to the
world."
Since the TWTC Exhibition
Hall began in 1986, it has become a landmark in Taipei, attracting more than one
million visitors each year to this essential gateway to Asian business.
Whether you are a buyer or an exhibitor, CETRA welcomes you to Taipei. To assist
you in planning your trip in advance, we have prepared this guide with relevant and




All visitors coming to Taiwan, the Republic ofChina, are required to have valid entry
visas through the embassies/consulates of the Republic ofChina or from an
authorized overseas representative office.
Visa free entry
Nationals of 20 countries can enter Taiwan visa-free for 14 days. The visa-free
service, first introduced in January 1995, is applicable to Australia, Austria, Belgium,
Canada, France, Germany, Japan, Luxemburg, the Netherlands, New Zealand,
Portugal, Spain, Sweden, U.K., the U.S., Switzerland, Italy, Poland, the Czech
Republic and Hungary. Requirements for 14-day visa-free entry are:
1 . Passports valid for at least six months
2. Confirmed onward airline (steamship) ticket within 14 days
3. No violation of law recorded.
Landing Visa
Citizens of the above 20 countries may apply for a 30-day landing visa upon arrival
for transit to another destination on the condition that the visitors:
1. Hold a valid passport with validity ofmore than six months
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2. Possess a confirmed airline ticket which indicates that the holder is to leave the
R.O.C. within 30 days.
3. Pay the visa fee ofNT$1,500
4. Submit one identification photo
Note: The above two documents are not offered to those in Taiwan on group tour
visas.
If it is necessary to stay more than 14 days and less than 30 days, the nationals of the
specified countries should apply for landing visas with the visa office in the CKS
Airport from theMinistry ofForeign Affairs at Tel: (03) 398-2629. The landing visa
fee is NTS 1,500.
Visitor Visas
Two-week to 60-day visitor visas are granted to foreign nationals who intend to visit
Taiwan for tourism, study, training, joining relatives, business or other legitimate
reasons.
Those who hold visitor visas valid for stay of 60 days without non-extension stamp
may apply for extension. No extension of stay will be granted to those holding the
visitor visas with durations of stay less than 60 days, except for situations caused by
force majeure or matters ofvital importance.
Application Fees
Foreign nationals from the countries with reciprocal visa agreements with the R.O.C.
can usually obtain visitor visas without charge.
For other foreign nationals visitor
visa fees are: NT$ 1,000 for single entry and NT$2,000 for multiple entry visas.
2)Customs
Travelers are required to declare their possession of foreign currencies. Each
outbound traveler is allowed to take with him/her up to US$5,000 worth of foreign
currencies, NT$40,000 in cash and 20
coins.
*HEALTH CERTIFICATES
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Foreign currency can be exchanged at the airport, banks, major hotels, or the Bank of
Taiwan at the TWTC Exhibition Hall. Be sure to obtain and keep the exchange
receipts, as these will be required should you wish to reconvert unused NT dollars
upon departure.
Official currency








*approximate figures listed in mid 1996 and subject to fluctuation without notice
2)credit cards





checks may be cashed and
converted at the Bank ofTaiwan at the
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1)CKS Airport<~>Taipei
Airport buses
Limousine buses which shuttle between CKS Airport and downtown Taipei are
recommended. Buses leave every 15 to 20 minutes from the terminal on the left side
of the arrival hall.
CKS Airport Bus Timetable












One way tickets cost NT$1 15. The trip usually takes about an hour.
Airport Taxis
A 50% surcharge is allowed over the fare shown on the taxi meter for journeys from
CKS Airport. The average fare (plus surcharge) to Taipei is about NT$ 1,200.
HotelLimousines and Shuttle Buses
Major hotels provide this service to and from the Airport for their guests.
2) Taipei Sungshan Domestic Airport or Taipei Bus/Railway Station
<--> Your Hotel
Taking a taxi is recommended between the two above locations and your hotel.
3) Your Hotel <--> TWTC
Some hotels offer shuttle buses to the Taipei World Trade Center Exhibition Hall.
Some TWTC shows, like COMPUTEX TAIPEI and the Electronics Show, provide
free-of-charge one-way shuttle buses from the
Exhibition Hall to major hotels. Taxi
travel within Taipei is both economical and convenient.
Taxis
Taxis are the most convenient way for visitors to get
around in Taipei. However, very
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few drivers speak English, so always have your destination written down in Chinese
or show this map guide to the drivers to indicate where your are heading before
starting out. Most yellow taxis can be waved down along main streets. Taxi meters
start at NT$50 for the first 1.65 km and NT$5 for each additional 350 meters. Waiting
time is NT$5 for every three minutes. Between 1 1 pm and 6 am, the meters start at
NT$50 for the first 1.375km, with NT$5 for each additional 290 meters, and NT$5
for every two and a halfminutes ofwaiting time. Passengers must also pay an
additional NT$ 1 5 surcharge above the meter fare for each trip due to a fare hike in
1995. Receipts are available upon request.
Buses
City buses are frequent and plentiful, and fares differ according to the distance
traveled. A single section fare is NT$12 for air-conditioned buses. Pay upon boarding




Public pay phones are everywhere. Local calls cost NT$1 for every three minutes,
and long distance calls within Taiwan can also be made from public pay phones.
Green phones take NT$1, 5, and 10 coins. Overseas calls can be dialed directly to
most countries, frommajor hotels or international public card phones, by dialing the
code 002 followed by the destination code. The fee for international direct dialing is
calculated every six seconds. NT$100 value-stored cards for beige-colored
card-phones are used for dialing long distance & loALIGN=CENTERcal calls and are
available at convenience stores, the CETRA bookstore (near the lobby ofmain
entrance) and the Telecommunications Office (on the ground floor) at the TWTC
Exhibition Hall. For English-language 24-hour directory assistance service, call:
(02)31 1-6796. AT&T, IODC (Int'l Operator Direct Connection), MCI and Sprint
services are available.
Telegraph/Telex/Fax
The TWTC Exhibition Hall offers a full range of telecommunications facilities in its
Telecommunications Office. Most hotels also have business centers which provide
similar services.
* HOTELS
within 20 minutes to TWTC
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Hotel
Grand Hyatt Taipei






































































































B = NT$3,500- 4,500
C = NT$2,500- 3,500
D = NT$ 1,500- 2,500
All tariffs listed are for single occupancy, before
discounts and tax. Please contact the
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hotel for more information. Those wishing to visit Taipei International Trade Shows
may send by fax a booking request indicating date of arrival, flight number, and
length of stay to: CETRA Exhibition Department
*
LANGUAGE
Most people speakMandarin Chinese and the Taiwanese dialect. English and
Japanese are also widely spoken in trade circles.





A 10% service charge (plus 5% V.A.T.) is usually added to bills in hotels and larger





New Year's Day January 1 - 2 January 1 - 2
Chinese New Year February 18 -22Feb. 6 - 10
Youth Day March 29 March 29
Women's & Children's Day April 3 April 4
Tomb Sweeping Day April 4 April 5
Dragon Boat Festival June 20 June 9
Mid-Autumn Festival September 27 September 16
Confucius'
Birthday September 28 September 28
Double Tenth National DayOctober 10 October 10
Taiwan's Retrocession Day October 25 October 25
Chiang Kai-shek's BirthdayOctober 3 1 October 31
Sun Yat-sen's Birthday November 12 November 12
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Government 8:30-12:00, 13:30-17:30 8:30-12:30
Post offices 8:30-17:00
Dept. Stores or Shops 10:00/11:00 - 21:00/22:00 most open daily
*
PLACE TO VISIT
There is nothing like mixing business with pleasure, especially in a city which offers
so much.
North Taipei
NATIONAL PALACE MUSEUM ( )
Tel: 88 1-2021 This complex houses the world's most priceless collection ofChinese
historical treasures, including ceramics, bronzes, paintings and jade, carvings, etc.,
brought to Taiwan from the Imperial Palace in Beijing, China. Open 9:00-17:00 daily
Admission: NT$50 English-language guided tours: 10:00 & 15:00
MARTYRS'
SHRINE ( )
Ceremonial changing of guards every hour in the daytime is a
popular tourist
attraction.
TAIPEI FINE ARTS MUSEUM
Tel: 595-7656 ext. 220 Modern art exhibits with galleries and lecture halls. Open




JAOHO STREET NIGHT MARKET
CHINESE PEiKING OPERA at FU HSING
DRAMA SCHOOL
( )
Tel: 796-2666 Open: 10:45-12:00 Monday, Thursday,
and Saturday
Southeast Taipei
SUN YAT-SEN MEMORIAL HALL ( )
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TAIPEIWORLD TRADE CENTER EXHIBITION
HALL( )
Taipei International Trade Shows on the Ground Floor
Some shows, such as the Cycle Show, COMPUTEX TAIPEI, GIFTIONERY TAIPEI
and Taipei Electronics have become leading events of their kind in Asia.
Permanent Exhibition Floors 2-7
Visitors can inspect 300,000 export & import products displayed in 1,100
showrooms, and another 1,600 showcases in the Export Products Display Center on
the second floor.
Southwest Taipei
CHIANG KAI-SHEKMEMORIAL HALL ( )
open:9:00- 17:00 Honor guards at the Hall change every hour from 9:00 to 16:00,
providing a popular tourist attraction. The CKS Memorial Hall is adjacent to the
National Theater and Concert Hall.
LUNGSHAN TEMPLE ( )
Built in 1738, this is one ofTaipei's oldest and most colorful temples.
HUA-HSI STREET NIGHT MARKET (Snake Alley) ( )
City Center
CHIEN-KUO HOLIDAY FLOWER & JADE MARKET ( )
The markets under an overpass are open on weekends and holidays.
* AT A GLANCE
Water
Boiled or distilled water is recommended, as tap water is unsuitable for drinking.
Bottled mineral water is widely available in hotels and convenience stores.
Pharmacies
Most brand-name cosmetics and medications are
available in hotel arcades, chain
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stores, and drugstores.
Beautyparlors & barber shops
Many of the larger hotels have good hairdressing salons. Hairdressers are generally
well up on the latest styles and cuts, and services offered include head massages and
manicures.
Newspapers & Magazines
Two local English language dailies, the China News and the China Post, along with
international newspapers and magazines, are available at hotels and newsstands.
Radio
The main English language radio station, the International Community Radio Taipei
(ICRT), broadcasts on FM100.7 Mhz and AM576 Khz. BBC and Radio France are
frequently relayed over ICRT at AM576 Khz.
Television
Some English and Japanese language programs appear on the three channels of local




Cathay Pacific Airways 715-2333
China Airlines 715-1212
EVA Air 501-1999
Japan Asia Airways 776-5151
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Airport Departure Tax: NT$300
*USEFUL PHONE NUMBERS
1) Tourist information Hotline (mainly English & Japanese-speaking, but other
languages also offered), Taiwan's best problem-solver, offering advice and
information on all travel-related matters. (02) 717-3737, daily 8:00-20:00
2) Tourist Information Service Center at the CKS Airport, excellent first stop for
hotel and reservation advice (03) 383-4631
3) Directory Assistance in English (02) 31 1-6796 24-hour service
INFORMATION SUBJECT TO CHANGE WITHOUT NOTICE.
[ Back to Trade Point Taiwan | About CETRA J
[ Taiwan Trade Opportunities | Taipei International Trade Shows ]
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APPENDIX D




THE 1993 IACVB CONVENTION INCOME SURVEY
The International Association of Convention and Visitor Bureaus
(IACVB) retained Deloitte & Touche, an independent international
accounting and consulting firm, to perform the 1993 IACVB Convention
Income Survey. This was the ninth study in a series of surveys
conducted periodically on behalf of IACVB members to analyze the
impact of convention spending.
METHODOLOGY
The survey was conducted over a
one-year period from June 1992
to June 1993. By using a stratified sample of member convention
bureaus, the research study included 67 U.S. and 6
non-U.S. bureaus
which participated in this study. The 73 bureaus were located in the
United State, the United Kingdom, Canada and
Australia.
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Each participating bureau submitted a calendar of conventions,
meetings and expositions to Deloitte & Touche. The conventions,
meetings and expositions were selected using a random number program
to provide a representative sample of events of various types, scopes and
sizes. Conventions, meetings, and expositions were also referred to as
events throughout this study. This survey required each participating
bureau to survey up to 30 events.
Once the event selection was completed, the Convention and
Visitor Bureau (CVB) contacted the event sponsors for permission to
survey their convention delegates and exhibitors. In those instances
where permission was denied, another event was randomly selected and
substituted. The number of delegates and exhibitors surveyed was
proportional to the size of the event. In addition, the sponsoring
association was surveyed regarding their expenditures in the host
community. Delegates and exhibitors were selected for each event using
systematic sampling methods to
produce random samples.
The survey instrument
utilized was a questionnaire which was
mailed to the selected participants. The surveys
were tabulated for
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delegates, exhibitors and associations and average expenditures were
calculated for each category. A total of over 500 events were surveyed.
Approximately 44,800 delegate surveys, 9,300 exhibitor surveys and 500
association surveys were mailed to CVBs. The CVBs sent the surveys to
the appropriate participants. The usable surveys were tabulated,
consisting of 15,126 delegate responses, 1,989 exhibitor responses, and
207 association responses.
RESULTS
Table A . Summary ofResults
All International
Conventions National & Regional State &Local
Delegate Spending
per Delegate $638.20 $818.82 $331.06
Association Spending
per delegate $56.81 $59.62 $43.64
Total Spending
per Delegate $659.01 $878.44 $374.70
Exhibitor Spending
Exhibitor $2,504.49 $3,664.07 $883.70
(Unit : US$)
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Table B. Breakdown ofDelegate Expenditures
All Convention
Total Daily
Tvpe ofExpenditure Expenditure Expenditures Percentage
Hotel Rooms $294.16 $84.53 46.09%
Hotel Restaurants $77.25 $22.20 12.10%
Other Restaurants $78.53 $22.57 12.30%
Hospitality Suites $21.11 $6.07 3.31%
Admission to Shows $10.97 $3.15 1.72%
Recreation $5.00 $1.44 0.78%
Sporting Events $2.49 $0.72 0.39%
Sightseeing $9.63 $2.77 1.51%
Retail Stores $82.69 $23.76 12.96%
Local Transport $12.32 $3.54 1.93%
Auto Rental $16.66 $4.79 2.61%
Gasoline $9.19 $2.64 1.44%






Table C. Breakdown ofDelegate Expenditures
International, National and Regional Conventions
Total Daily
Tvpe ofExpenditure Expenditure Expenditures Percentage
Hotel Rooms $382.26 $93.23 46.68%
Hotel Restaurants $96.51 $23.54 11.79%
Other Restaurants $101.50 $24.76 12.40%
Hospitality Suites $31.12 $7.59 3.80%
Admission to Shows $15.17 $3.70 1.85%
Recreation $6.55 $1.60 0.80%
Sporting Events $3.49 $0.85 0.43%
Sightseeing $13.85 $3.38 1.69%
Retail Stores $96.82 $23.61 11.82%
Local Transport $17.92 $4.37 2.19%
Auto Rental $23.90 $5.83 2.92%
Gasoline $9.34 $2.28 1.14%
Other $20.40 $4.97 2.49%




Table D. Breakdown ofDelegate Expenditures
State and Local Conventions
Total Daily
Tvpe ofExpenditure Expenditure Expenditures Percentage
Hotel Rooms $142.34 $58.82 43.00%
Hotel Restaurants $44.88 18.55 13.56%
Other Restaurants $38.48 $15.90 11.62%
Hospitality Suites $5.19 $2.14 1.57%
Admission to Shows $4.15 $1.71 1.25%
Recreation $2.65 $1.10 0.80%




Retail Stores $59.76 $24.69 18.05%
Local Transport $2.73 $1.13 0.82%
Auto Rental $3.85 $1.59 1.16%
Gasoline $8.93 $3.69 2.70%






Table E. Breakdown ofAssociation Expenditures
All Conventions
Total Daily Daily
Tvpe ofExpenditures Expenditures Expenditures Expenditures
Exhibition Space Fee $14,937.95 $2,999.59 18.57%
Additional Room Rental $2,268.06 $455.43 2.82%
Food and Beverage $36,186.34 $7,266.33 44.98%
Staff Living Expenses $4,099.47 $823.19 5.10%
Equipment Rental $7,429.62 $1,491.54 9.23%
Services Hired $5,719.72 $1,148.54 7.11%
Other $9,814.48 $1,970.78 12.19%
Total $80,455.64 $16,155.75 100.00%
Days per Convention = 4.98
Average Spending per Delegate
= $56.81
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Table F. Breakdown ofAssociation Expenditures
International, National and Regional Conventions
Total Daily Daily
Tvpe ofExpenditures Expenditures Expenditures Expenditures
Exhibition Space Fee $23,185.57 $4,096.39 19.11%
Additional Room Rental $3,114.38 $550.24 2.57%
Food and Beverage $53,583.02 $9,266.96 44.17%
StaffLiving Expenses $6,050.01 $1,068.91 4.99%
Equipment Rental $11,886.48 $2,100.08 9.80%
Services Hired $9,265.08 $1,636.94 7.64%
Other $14,221.08 $2,512.57 11.72%
Total $121,305.62 $21,432.09 100.00%
Days per Convention
= 5.66
Average Spending per delegate
= $59.62
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Table G. Breakdown ofAssociation Expenditures
State and Local Conventions
Total Daily Daily
Tvpe ofExpenditures Expenditures Expenditures Expenditures
Exhibition Space Fee $3,642.20 $849.89 15.02%
Additional Room Rental $1,108.96 $272.47 4.57%
Food and Beverage $12,242.47 $3,007.98 50.48%
StaffLiving Expenses $1,330.47 $326.90 5.49%
Equipment Rental $1,259.47 $309.45 5.19%
Services Hired $846.75 $208.05 3.49%
Other $3,821.97 $939.05 15.76%
Total $24,252.29 $5,958.79 100.00%
Days per Convention =4.07
Average Spending per Delegate
= $43.64
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Table H. Breakdown of Exhibitors Expenditures
All Conventions
Total Daily
Tvpe ofExpenditure Expenditures Expenditures Percentage
Meeting Rooms $26.45 $8.76 1.06%
Food and Beverage $673.29 $222.94 26.88%
Hospitality Suites $239.41 $79.27 9.56%
Equipment Rental $203.65 $67.43 8.13%
Advertising $120.52 $39.91 4.81%
Services Hired $284.48 $94.20 11.36%
Other $956.69 $316.79 38.20%
Total $2,504.49 $829.30 100.00%
Days per Exhibit
= 3.02
Average Spending per Delegate
= $146.73
Other : Drayage, Auto rental, Promotional Items, etc.
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Table I. Breakdown of Exhibitors Expenditures
International, National and Regional
Total Daily
Tvpe ofExpenditure Expenditures Expenditures Percentage
Meeting Rooms $39.44 $11.67 1.08%
Food and Beverage $899.19 $266.03 24.54%
Hospitality Suites $339.45 $100.43 9.26%
Equipment Rental $317.81 $94.03 8.67%
Advertising $175.77 $52.00 4.80%
Services Hired $448.67 $132.74 12.25%
Other $1,443.74 $427.14 39.40%
Total $3,664.07 $1,1084.04 100.00%
Days per Exhibit = 3.38
Other : Drayage, Auto rental, Promotional Items, etc.
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Table J. Breakdown of Exhibitors Expenditures
State and Local Conventions
Total Daily
Tvpe ofExpenditure Expenditures Expenditures Percentage
Meeting Rooms $8.63 $3.44 0.98%
Food and Beverage $365.11 $145.46 41.32%
Hospitality Suites $99.51 $39.65 11.26%
Equipment Rental $45.79 $18.24 5.18%
Advertising $47.32 $18.85 5.35%
Services Hired $52.75 $21.02 5.97%
Other $264.59 $105.41 29.94%
Total $883.70 $352.07 100.00%
Days per Exhibit = 2.51











The Taiwan Convention Association is a non-profit organization, functioning as a convention bureau
promoting Taipei's convention industry.We are now working on a project which is verifying the
economic impact of convention attendees on the local economy.
Our research focuses on conventions held in Taipei.We need your help to provide accurate data.
Please take 5 minutes to fill out the enclosed questionnaire and drop it to the information desk
on the 1st floor before you leave the convention center.
Thank you for taking the time to participate in this important study.Please enjoy the special tea as a
token of our appreciation.
Survey
1.Country :
2.How did you arrive in Taipei ? ? Airplane ? Private Vehicle ? Rental Car
? Train or Bus ? Cab ? Other
3.Where did you stay in Taipei ? ? Staying in Hotel ? Not Staying in Hotel
4.How long is/was your meeting ? Days
5.Please indicate your total expenditures in each category during your stay. (Be as accurate as
possible) (Round up ifyou would like. )

































NO. 1. SEC. 5. HSIN-YI RD., TAIPEI, TAM/AN, R.O.C.
TEL;(02)723-2535 EXT.421
FAX:(02)723-2590














































A LETTER FOR ASKING COOPERATION OF THE TCA
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THE RAW DATA OF THIS SURVEY
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A 8 c D F G H / J K L M Total
1 300 20 10 0 0 50 0 75 70 30 0 0 7 562
2 330 38 18 0 0 47 0 41 20 30 0 0 3 527
3 390 30 20 0 0 45 0 60 50 25 0 0 10 630
4 320 33 12 0 0 53 0 67 70 21 0 0 8 584
5 300 20 10 0 0 50 0 75 70 30 0 0 7 562
6 360 24 20 0 0 53 0 79 57 20 0 0 6 619
7 349 27 19 0 0 47 0 69 67 27 0 0 7 612
8 300 35 20 0 0 50 0 70 80 40 0 0 70 665
9 360 37 17 0 0 57 0 62 70 30 0 0 8 641
10 354 32 20 0 0 50 0 80 77 26 0 0 15 654
11 380 32 25 0 0 42 0 48 67 27 0 0 11 632
12 350 38 20 0 0 45 0 55 72 18 0 0 13 611
13 320 32 27 0 0 40 0 29 70 27 0 0 20 565
14 315 27 20 0 0 34 0 40 69 27 0 0 17 549
15 380 32 7 0 0 44 0 60 70 30 0 0 17 640
16 360 30 20 0 0 46 0 58 77 26 0 0 8 625
17 300 20 20 0 0 40 0 60 70 25 0 0 7 542
18 300 20 20 0 0 40 0 60 60 25 0 0 7 532
19 370 35 25 0 0 40 0 40 75 20 0 0 10 615
20 320 20 10 0 0 30 0 60 100 25 0 0 8 573
21 350 35 15 0 0 25 0 75 110 28 0 0 12 650
22 300 30 10 0 0 40 0 70 100 20 0 0 15 585
23 300 30 10 0 0 40 0 70 100 20 0 0 10 580
24 372 30 26 0 0 40 0 70 80 26 0 0 8 652
25 360 27 25 0 0 44 0 80 100 30 0 0 9 675
26 380 33 28 0 0 30 0 60 90 27 0 0 12 660
27 345 39 18 0 0 32 0 70 100 25 0 0 10 639
28 399 37 15 0 0 38 0 50 110 25 0 0 10 684
29 370 27 12 0 0 45 0 50 80 20 0 0 10 614
30 400 40 25 0 0 20 0 30 60 30 0 0 80 685
31 300 50 28 0 0 25 0 20 80 20 0 0 50 573
32 341 31 29 0 0 30 0 31 81 27 0 0 15 585
33 350 15 21 0 0 15 0 29 91 17 0 0 20 558
34 350 25 17 0 0 17 0 39 92 25 0 0 18 583
35 399 47 17 0 0 14 0 27 79 20 0 0
9 612
36 367 30 29 0 0 16 0 24 67 19 0
0 14 566
37 398 41 33 0 0 24 0 40 75
30 0 0 6 647
38 411 44 27 0 0 26 0 32 80 27
0 0 17 664
39 420 50 29 0 0 27 0 28 90
26 0 0 16 686
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40 380 25 20 0 0 40 0 60 100 60 0 0 50 735
41 370 20 15 0 0 50 0 50 80 40 0 0 30 655
42 380 25 17 0 0 40 0 40 80 30 0 0 20 632
43 350 27 15 0 0 44 0 35 80 30 0 0 17 598
44 360 28 17 0 0 50 0 49 110 40 0 0 28 682
45 430 27 17 0 0 50 0 49 117 30 0 0 7 727
46 420 24 19 0 0 50 0 49 116 20 0 0 9 707
47 300 30 20 0 0 60 0 30 100 30 0 0 40 610
48 356 26 15 0 0 55 0 12 101 15 0 0 21 601
49 360 27 17 0 0 57 0 13 100 17 0 0 8 599
50 425 39 27 0 0 64 0 36 70 21 0 0 19 701
51 356 40 30 0 0 74 0 31 70 27 0 0 15 643
52 350 33 22 0 0 27 0 20 90 44 0 0 26 612
53 330 28 24 0 0 26 0 80 80 32 0 0 14 614
54 330 30 25 0 0 26 0 60 100 37 0 0 50 658
55 320 30 20 0 0 25 0 60 120 35 0 0 60 670
56 388 30 18 0 0 25 0 47 98 28 0 0 12 646
57 377 38 23 0 0 28 0 50 100 33 0 0 7 656
58 340 34 17 0 0 14 0 43 86 14 0 0 10 558
59 375 37 20 0 0 16 0 45 96 12 0 0 9 610
60 300 20 15 0 0 20 0 50 100 35 0 0 40 580
61 361 31 15 0 0 27 0 57 16 34 0 0 18 559
62 350 30 20 0 0 26 0 59 15 31 0 0 13 544
63 390 25 20 0 0 40 0 70 100 40 0 0 60 745
64 300 30 20 0 0 30 0 80 80 30 0 0 40 610
65 390 29 25 0 0 42 0 82 77 26 0 0 35 706
66 425 28 30 0 0 44 0 100 80 28 0 0 20 755
67 400 21 29 0 0 47 0 80 91 21 0 0 12 701
68 441 15 25 0 0 46 0 95 80 21 0 0 18 741
69 410 20 17 0 0 10 0 49 50 19 0 0 11 586
70 425 27 17 0 0 10 0 57 67 19 0 0 19 641
71 370 40 10 0 0 60 0 130 60 30 0 0 80 780
72 300 20 10 0 0 40 0 130 80 20 0 0 70 670
73 320 40 17 0 0 40 0 145 74 19 0 0 18 673
74 380 45 19 0 0 59 0 145 70 17 0 0 14 749
75 347 39 18 0 0 55 0 145 67 20 0 0 14 705
76 366 38 17 0 0 57 0 147 68 21 0 0 94 808
77 350 30 20 0 0 60 0 142 72 25 0 0 20 719
78 325 35 18 0 0 58 0 130 60 28 0 0 17 671
79 311 24 21 0 0 25 0 72 80 28 0 0 10 571
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80 325 26 22 0 0 23 0 70 88 26 0 0 7 587
81 376 27 15 0 0 18 0 44 87 26 0 0 14 607
82 365 26 17 0 0 21 0 41 90 27 0 0 15 602
83 400 25 15 0 0 25 0 30 90 25 0 0 150 760
84 300 30 20 0 0 30 0 40 70 30 0 0 100 620
85 380 25 20 0 0 30 0 40 80 40 0 0 100 715
86 360 20 17 0 0 30 0 50 100 30 0 0 120 727
87 400 25 25 0 0 37 0 41 77 27 0 0 14 646
88 350 24 24 0 0 36 0 40 76 25 0 0 13 588
89 370 25 15 0 0 30 0 180 120 120 0 0 210 1070
90 325 27 29 0 0 27 0 49 67 15 0 0 30 569
91 300 33 21 0 0 37 0 36 50 14 0 0 27 518
92 350 31 24 0 0 40 0 33 81 26 0 0 18 603
93 323 30 25 0 0 30 0 50 70 30 0 0 13 571
94 380 30 20 0 0 40 0 200 150 150 0 0 170 1140
95 315 27 17 0 27 21 0 160 70 160 0 0 26 823
96 310 24 14 0 24 21 0 170 74 170 0 0 30 837
97 316 25 18 0 0 17 0 221 110 98 0 0 14 819
98 310 24 17 0 0 18 0 200 101 97 0 0 13 780
99 310 28 15 0 0 30 0 160 90 98 0 0 26 757
100 333 30 20 0 0 24 0 180 100 47 0 0 13 747
101 444 32 24 0 0 40 0 155 81 24 0 0 17 817
102 334 30 27 0 0 42 0 157 80 27 0 0 13 710
103 330 35 20 0 0 45 0 140 89 25 0 0 17 701
104 462 35 25 0 0 35 0 147 90 35 0 0 14 843
105 300 35 20 0 0 26 0 136 90 29 0 0 10 646
106 410 20 22 0 0 221 0 150 80 27 0 0 12 942
107 400 45 20 0 0 40 0 150 100 35 0 0 70 860
108 320 30 20 0 0 30 0 130 100 30 0 0 80 740
109 296 30 26 0 0 34 0 160 62 30 0 0 15 653
110 300 35 28 0 0 36 0 130 89 29 0 0 13 660
111 375 30 27 0 0 37 0 67 50 30 0 0 12 628
112 340 24 26 0 0 37 0 46 60 37 0 0 13 583
113 356 21 27 0 0 40 0 47 57 36 0
0 14 598
114 300 32 26 0 0 33 0 82 60 29 0
0 8 570
115 340 30 27 0 0 40 0 90 60 30
0 0 7 624
116 316 20 4 0 0 0 0 130 17
24 0 0 17 528
117 300 4 17 0 0 10 0 130 77
24 0 0 19 581
118 222 28 15 0 0 20 0 140 70
17 0 0 7 519
119 350 30 18 0 0 26 0 130 80
20 0 0 15 669
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120 350 20 15 0 0 30 0 160 80 25 0 0 70 750
121 400 30 20 0 0 30 40 130 60 30 0 0 70 810
122 311 21 20 0 0 17 0 15 39 20 0 0 14 457
123 342 22 17 0 0 21 0 141 61 21 0 0 12 637
124 400 30 40 0 0 40 0 40 100 20 0 0 100 770
125 300 30 25 0 0 35 0 35 80 15 0 0 60 580
126 346 17 27 0 0 36 0 46 81 17 0 0 18 588
127 320 14 24 0 0 33 0 40 87 10 0 0 12 540
128 350 30 36 0 0 35 0 46 80 18 0 0 15 610
129 322 30 35 0 0 40 0 46 82 10 0 0 18 583
130 311 14 25 0 0 39 0 37 96 11 0 0 14 547
131 394 12 26 0 0 35 0 48 90 15 0 0 13 633
132 400 30 20 0 0 90 0 150 0 60 0 0 90 840
133 390 26 17 0 0 80 0 100 0 30 0 0 100 743
134 375 19 6 0 0 37 147 79 16 27 0 0 17 723
135 350 17 9 0 0 21 145 79 16 21 0 0 21 679
136 375 20 18 0 0 28 160 60 12 28 0 0 13 714
137 380 15 15 0 0 30 150 70 18 25 0 0 7 710
138 300 26 13 0 0 30 0 160 26 35 0 0 15 605
139 250 26 15 0 0 30 0 160 24 30 0 0 12 547
140 350 26 11 0 0 37 0 135 24 30 0 0 12 625
141 350 27 20 0 0 36 0 159 17 15 0 0 13 637
142 370 26 15 0 0 37 0 145 75 20 0 0 12 700
143 350 30 15 0 0 15 0 15 60 30 0 0 60 575
144 360 35 20 0 0 15 0 15 60 30 0 0 60 595
145 278 17 15 0 0 17 0 11 57 19 0 0 30 444
146 270 15 17 0 0 11 0 190 40 14 0 0 21 578
147 400 18 16 0 0 28 0 190 57 26 0 0 12 747
148 305 17 14 0 0 27 0 20 55 27 0 0 10 475
149 500 18 16 0 0 29 0 20 54 17 0 0 19 673
150 288 27 17 0 0 28 0 17 58 15 0 0 21 471
151 400 40 15 0 0 40 0 15 80 30 0 0 120 740
152 400 40 15 0 0 45 0 200 70 20 0 0 80 870
153 450 20 40 0 0 35 0 170 30 18 0 0 0 763
154 350 30 30 0 0 35 0 160 40 12 0 0 0 657
155 500 22 36 0 0 42 0 190 64 14 0 0 6 874
156 500 25 30 0 0 41 0 205 65 17 0 0 9 892
157 326 24 37 0 0 40 0 198 150 17 0 0 14 806
158 444 25 36 0 0 44 180 210 15 17 0 0 12 983
159 430 27 35 0 0 41 0 180 58 15 0 0 6 792
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160 440 25 30 0 0 41 0 175 60 18 0 0 7 796
161 470 45 10 0 0 60 0 65 60 20 0 0 11 741
162 480 60 15 0 0 55 0 67 69 23 0 0 9 778
163 356 43 17 0 0 69 0 18 58 27 0 0 14 602
164 355 41 20 0 0 70 0 60 51 22 0 0 11 630
165 370 30 20 0 0 100 0 150 150 100 0 0 150 1070
166 500 40 20 0 0 60 0 70 60 25 0 0 5 780
167 300 30 20 0 0 60 0 60 90 30 0 0 10 600
168 370 40 19 0 0 58 0 75 50 20 0 0 10 642
169 360 45 20 0 0 50 0 80 70 28 0 0 5 658
170 500 20 13 0 0 22 0 140 45 15 0 0 0 755
171 400 20 13 0 0 23 0 140 42 13 0 0 0 651
172 350 35 16 0 0 28 0 150 70 44 0 0 7 700
173 360 36 18 0 0 27 0 144 80 50 0 0 9 724
174 375 36 19 0 0 21 0 130 80 47 0 0 9 717
175 500 38 17 0 0 29 0 157 79 47 0 0 10 877
176 341 26 17 0 0 27 0 142 42 13 0 0 4 612
177 343 25 14 0 0 24 0 141 47 49 0 0 7 650
178 400 40 20 0 0 35 0 140 90 50 0 0 80 855
179 325 27 20 0 0 40 0 180 70 20 0 0 8 690
180 327 28 30 0 0 41 0 200 88 30 0 0 10 754
181 350 30 15 0 0 25 0 0 10 20 0 0 12 462
182 315 15 27 0 0 41 0 175 67 17 0 0 7 664
183 500 15 27 0 0 41 0 175 50 25 0 0 9 842
184 500 30 30 0 0 40 0 210 100 30 0 0 10 950
185 300 0 20 0 0 50 0 150 0 0 0 0 0 520
186 370 35 25 0 0 40 0 150 100 30 0 0 25 775
187 370 30 20 0 0 30 0 200 80 20 0 0 20 770
188 341 15 24 0 0 47 0 200 44 21 0 0 2 694
189 366 18 21 0 0 43 0 174 43 24 0 0 4 693
190 400 30 30 0 0 30 0 20 100 20 0 0 10 640
191 378 27 18 0 0 18 0 170 56 15 0 0 5 687
192 300 30 30 0 0 15 0 130 80 20 0 0 5 610
193 375 47 15 0 0 15 0 145 74 17 0 0 7 695
194 360 45 17 0 0 26 0 135 80 17 0 0 8 688
195 270 30 20 0 0 25 0 160 90 20 0 0 10 625
196 358 47 26 0 0 26 0 135 94 13 0 0 6 705
197 300 30 15 0 0 20 0 35 90 25 0 0 20 535
198 335 46 27 0 0 25 0 21 97 26 0 0 7 584
199 316 42 28 0 0 21 0 23 76 15 0 0 7 528
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200 356 45 27 0 0 27 0 22 96 17 0 0 0 590
201 509.09 72.72 18.18 0 0 18.18 0 72.72 36.36 72.72 0 0 10.9 810.87
202 509.09 29.09 25.45 0 0 0 0 0 20 0 0 18.18 24.36 626.17
203 490.9 29.09 21.81 0 0 0 0 0 14.54 0 0 14.54 9.09 579.97
204 327.27 21.81 10.9 0 0 0 0 0 18.18 0 0 10.9 16.36 405.42
205 363.6 27.27 29.81 0 0 0 0 0 18.18 0 0 10.9 14.54 464.3
206 472.72 29.09 10.9 0 0 30.9 0 25.45 58.18 145.45 0 0 29.09 801.78
207 145.45 32.72 12.72 0 0 29.09 0 27.27 58.18 145.45 0 0 25.45 476.33
208 327.27 29.09 10.9 0 0 27.27 0 25.45 54.54 109.09 0 0 21.81 605.42
209 436.36 30.9 12.72 0 0 32.72 0 29.09 61.81 145.45 0 0 32.72 781.77
210 454.5 27.27 16.73 0 0 0 0 0 72.72 58.18 0 0 30.9 660.3
211 490.9 26.18 12.72 0 0 0 0 0 72.72 50.9 0 0 20.09 673.51
212 290.9 25.45 10.9 0 0 0 0 0 90.9 50.9 0 0 29.09 498.14
213 0 32.72 7.27 0 0 0 0 0 15.27 0 0 0 0 55.26
214 0 29.8 6.54 0 0 0 0 0 13.6 0 0 16 6.54 72.48
215 0 18.18 3.63 0 0 0 0 0 14.54 0 0 7.27 7.27 50.89
216 0 32.72 7.27 0 0 0 0 0 15.27 0 0 15.64 7.64 78.54
217 0 33.45 10.9 0 0 23.63 0 26.18 58.18 109.09 0 0 14.54 275.97
218 0 32.72 9.09 0 0 28.36 0 26.54 54.54 163.63 0 0 21.81 336.69
219 0 33.45 14.54 0 0 29.81 0 27.63 65.45 181.81 0 0 25.45 378.14
220 0 21.8 7.27 0 0 0 0 0 12.72 0 0 12.72 5.45 59.96
221 0 27.27 6.54 0 0 0 0 0 13.45 0 0 13.81 6.54 67.61
222 0 28.36 7.27 0 0 0 0 0 14.18 0 0 15.27 6.9 71.98
223 0 7.27 0 0 0 0 0 0 14.54 0 0 10.9 0 32.71
224 0 25.45 0 0 0 0 0 0 14.54 43.63 0 0 0 83.62
225 0 25.45 7.27 0 0 0 0 0 36.36 32.72 0 0 7.27 109.07
226 0 24.36 9.81 0 0 0 0 0 54.54 36.36 0 0 29.09 154.16
227 0 24.72 9.45 0 0 0 0 0 50.9 43.63 0 0 21.81 150.51
228 0 27.27 8.36 0 0 0 0 0 47.27 36.36 0 0 14.54 133.8
229 0 23.63 5.45 0 0 0 0 0 43.63 32.72 0 0 10.9 116.33
230 0 24.36 10.54 0 0 0 0 0 65.45 49.09 0 0 25.45 174.89
231 0 30.9 8.36 0 0 0 0 0 16.72 0 0 17.09 8.36 81.43
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Total
76708.05 6715.56 4440.30 0.00 51.00 7589.96 822.00 18520.33 15792.46 7378.18 0.00 163.22 5412.96 143594.02
Average
332.07 29.07 19.22 0.00 0.22 32.86 3.56 80.17 68.37 31.94 0.00 0.71 23.43 621.62
Percentage
53.42% 4.68% 3.09% 0.00% 0.04% 5.29% 0.57% 12.90% 11.00% 5.14% 0.00% 0.11% 3.77% 100.00%
1-212
76708.1 6211.7 4300.7 0 51 7508 822 18440 15171 6649.14 0 54.52 5193.4 141109.98
213-231
0 503.88 139.56 0 0 81.8 0 80.35 621.15 729.04 0 108.7 219.56 2484.04
Avgl-212
361.83 29.30 20.29 0.00 0.24 35.42 3.88 86.98 71.56 31.36 0.00 0.26 24.50 665.61
Avg213-231
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I am a graduate student at the Rochester Institute of Technology in the Hospitality-Tourism
Program. I am working on a thesis project under the direction of Professor Edward A.
Steffens and Dr. Richard Marecki. The purpose of this study is to verify the economic impact
of convention attendees on the local economy in Taiwan.
The convention, meeting, and exposition business is a critical component of the travel and
hospitality industries. According to a 1994 Convention Liaison Council ( CLC ) study, the
meetings industry contributed S 80.7 billion to the U.S. gross national product The
expenditures by convention attendees have a considerable impact on the local economy.
Not only do conventions, meetings, and expositions stimulate convention related spending,
such as hotel, food, and beverage expenditures, but also they impact other leisure and retail
markets. These expenditures provide a source of local tax revenues and support a
significant number of local jobs, thereby stimulating economic growth in the community.
Convention, meetings, and expositions also introduce new visitors to local cities which often
result in return visits to the cities for business or for pleasure.
According to the Convention Facilities Guide published by
the Taiwan Convention
Association ( TCA ), the Taiwan Convention Association
has been a motivating force in the
convention in Taiwan since its establishment in 1991. Bringing together members
from the tourism industry, government sector and
private enterprise, the TCA facilitates
coordination of Taiwan's convention industry and explores convention opportunities and
sources.
The International Department of the Taiwan Tourism
Bureau is one of the members in TCA.
As the director of the international department in the
Taiwan Tourism Bureau and a member
of the TCA how do you value the role of the meeting industry in
the future economy of
Taiwan? How important is it for Taiwan to host
international conventions? How much will
our research contribute and support
Tawan's convention industry? How does Taiwan's
government support the convention industry?
We have been working with the
TCA on the thesis project which is verifying the economic
impact of convention attendees in Taipei, Taiwan,
since the end of December, 1996. The
purpose of this study is to estimate
the economic impact of convention attendees from the
expenditures they spent in each category during
their meeting and create a proper formula
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for Taiwan to determine the economic contribution of the conventions. From the results of
this study, the Taiwan Convention Association and Taiwan Tourism Bureau can gain insight
to each expenditure category of the convention delegates, promote more spending in
certain categories, and yield more profits from the meetings, conventions and expositions.
The questionnairewas developed according to the categories of IACVB convention income
survey. ( The sample questionnaire is as enclosed ) The convention was selected from
1997 Taipei calendar ( Taiwan Republic of China Convention Calendar, 1996-2001 ). The
delegates of the selected convention were surveyed during their meeting. ( Jan.10 14,
1997)
From analyzing the data we collected from Taiwan, we have discovered one phenomenon,
which is that most of the foreign attendees, instead of using NT$, filled out the
questionnaires using US$. When conducting research outside the U.S., it is usual that
amounts are reported in that country's currency, not US$. To verify that report expenses in
Taiwan using US$ is common for people from other countries, we need your help. I need a
letter from you explaining that when the government or large industries in Taiwan make
reports in spending trends, it is common to collect data in USS and NT$. As an expert in this
field of meeting planning and tourism, would you verify this phenomenon and explain it?
If possible, please provide us more information and resources such as prior surveys that
have been done, related reports and articles for our reference.
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NO. 1, SEC. 5, Hsin-Yi RD, Taipei, Taiwan, R.O.C
TEL: (02)723-2535 EXT.421
Fax: (02)723-2590
Dear President Yeh :
Thank you for endorsing our convention survey and helping us to conduct the
research in Taiwan. We have begun to analyze the data that we collected, have
discovered a phenomenon.
From analyzing the data, we have discovered that most of the foreign attendees,
instead of using NT$, filled out the questionnaires using US$. When conducting
research outside the U.S., it is usual that amounts are reported in that country's
currency, not USS. To verify that report expenses in Taiwan using US$ is common
for people from other countries, We need your help. I need a letter from you
explaining that when the government or large industry in Taiwan make reports in
spending trend, it is common to collect data in US$ and NT$. As an expert in this
field of meeting planning and tourism, would you verify this phenomenon and
explain it?
According to the Convention Facilities Guide published by the Taiwan Convention
Association ( TCA ), the Taiwan Convention Association has been a motivating force
in the convention industry in Taiwan since its establishment in 1991. Bringing
together members from the tourism industry, government sector and private
enterprise, the TCA facilitates coordination of Taiwan's convention industry and
explores convention opportunities and sources.
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As the president of the TCA, how do you value the role of the meeting industry in the
future economy of Taiwan? How important is it for Taiwan to host international
conventions? How much will our research contribute to and support Taiwan's
convention industry? How does Taiwan's government support the convention
industry? What can we do to boost Taiwan's convention industry, and gain more
resources and support from the Taiwan government and other related industries?
If possible, please provide us more information and resources such as surveys have





Mr. Edward A. Steffens &r. Richard Marecki
MBA, RMP Chairman
Assistant Professor Department of Graduate studies
Department of Graduate studies
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